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ABSTRACT
An Application of Educational Change Theory
To a Christian Education Innovation
May 1977
Gregory Goodman, B.S., The Ohio State University
M.A., The Ohio State University, Ed.D.,
University of Massachusetts
Directed by: Dr. William C. Wolf, Jr.
The impact of educational change variables on the spread of the
baptism in the Holy Spirit among Catholic charismatic prayer groups
in New England was examined in this study. No previous studies had
applied educational change theory to the field of Christian education.
Thirty-five variables were selected for this research from
previous studies of change theory and general literature on the
Charismatic Renewal in the Catholic Church. Selected communication
variables were categorized as characteristics of the: innovation;
change agent; adopter; conditions for change; and linkage systems.
A two-tiered study design was implemented using a random mail
survey sample of fifty New England prayer groups and interviews
of
sixty persons at four case study sites in Massachusetts and
Connecti-
cut. Research methods used were extensions of previous
efforts by
Rogers and Svenning (1969), Kivlin and Fliegel (1967), and
Howe
( 1976 ).
Research on selected change variables was guided
by three over-
arching questions:
vn
1.
What change variables were significantly related
to ease of adoption in the spread of the baptism
in the Holy Spirit among New England Catholic
charismatic prayer groups?
Various statistical tests were used to identify change variables
which were significantly related to ease of adoption. These variables
include: rate of adoption; adopter satisfaction with present condition;
adopter satisfaction with the adoption decision making process; impor-
tance of interpersonal communication channels; increase of the per-
suasive effect of mass media when coupled with interpersonal channels,
credibility of the primary information source; innovation observability;
and membership in a system with modern norms.
2.
What change variables had the greatest impact on the
I
spread of the baptism in the Holy Spirit among New
England Catholic charismatic prayer groups?
A multiple regression analysis of mail survey variables
coupled
with statistical analyses of interview schedule variables
revealed
that significant change variables involving conditions
for change
and linkage systems had the greatest impact on
the diffusion of this
innovation.
3.
Is the Wolf multivariate model a useful
framework for
viewing the communication of innovation process?
A principal component factor analysis of
mail survey variables
coupled with statistical analyses of
interview schedule variables
VI 1
1
showed that three of the five multivariate framework categories were
useful for analyzing the communication of innovation process.
Discussion of Results
Judging from the results of this research, Christian educators
interested in sharing the baptism in the Holy Spirit should mainly
focus on two aspects of the diffusion process: conditions for change
and communication systems that link them with potential adopters.
The baptism in the Holy Spirit proved to be a relatively easy
innovation to adopt for persons who were thoroughly dissatisfied with
their relationship with God and wanted a complete change for the better.
It was also an easy adoption process for persons who were satisfied with
their relationship with God, but wanted more of a good thing. These two
types of people seemed especially "white for the harvest." Christian
educators would do well to focus their energies on persons who fit these
two categories rather than exhausting themselves in fruitless efforts to
reach persons who have not been readied by our Father.
In summary, Christian educators who want to share the baptism in
the Holy Spirit need to have two basic abilities: First they must
be
able to recognize persons who are ready to have this experience,
and
secondly they must be willing to be a personal channel of
God's love.
This research has pointed out a number of specific
characteri sties of
change conditions and linkage systems which could be
useful aids for
developing the abilities needed to share the baptism
in the Holy Spirit.
ix
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CHAPTER I
NATURE OF THE STUDY
Introduction
And Jesus came up and spoke to them saying, 'All authority
has been given to Me in heaven and on earth. Go therefore
and make disciples of all the nations, baptizing them in
the name of the Father and the Son and the Holy Spirit,
teaching them to observe all that I commanded you; and lo,
I am with you always, even to the end of the age' (Matthew
28:18-20 NASB)
.
This is the "Great Commission" that Christ gave His apostles
between the time He rose from the dead and when He ascended into
heaven. The apostle Paul directed the believers to fulfill the
Great Commission in this way, "And the things which you have heard
from me in the presence of many witnesses, these entrust to
faith-
ful men, who will be able to teach others also" (Timothy 2:2
NASB).
The true believers of Christ are exhorted to be involved
in the spread
of the Gospel of Christ. The "Good News" that
Christ died for the
salvation of all men is to be shared through the
teaching of "faith-
ful men."
In this manner, the members of Christ's
body on earth, which is
the Church, fulfill the Great Commission.
The Church is made up of
all the true believers in Jesus Christ.
His body, like any body,
different parts. There are small churches,
large churches, different
denominations and different organizations.
All are members of the
same body, and all are equally
important. "For just as we have many
members in one body and all the members
do not have the same function
2so we, who are many, are one body in Christ, and individually members
one of another" (Romans 12:4,5 NASB).
The essence of all Christian education programs is the dissemin-
ation of the innovation which will be forever new. This innovation
is the new life in Christ which God gives to men; for "...if you con-
fess with your mouth Jesus as Lord, and believe in your heart that
God raised Him from the dead, you shall be saved" (Romans 10:9 NASB).
The focus of this study is the release of the Holy Spirit in a
Christian's new life in Christ. This experience has many names, but
is usually referred to as the baptism in the Holy Spirit. The dissem-
ination of this Christian education innovation within the Catholic
Church will be examined in this study. Key diffusion and utilization
variables will be identified and analyzed in terms of educational
change theory. The application of change theory to this Christian
education innovation will be used to determine variables which have
contributed to the impact of the Catholic Charismatic Renewal in the
United States.
It is believed the furthering of Christ's Kingdom on earth is
possible because Jesus is alive and well and living in the hearts
of
His true believers through the presence of the Holy Spirit.
Believers
view the Holy Spirit as the third person of God and the
source which
enables the saints to fulfill the Great Commission by
giving them the
power to proclaim "Jesus is Lord" to the world.
And gathering them together. He commanded them not
to leave
Jerusalem, but to wait for what the Father had
promised,
3'Which,' he said, 'you heard of from me; for John baptized with
water, but you shall be baptized in the Holy Spirit not many
days from now. And so when they had come together, they were
asking Him, saying, 'Lord, is it at this time You are restor-
ing the kingdom to Israel?' He said to them, 'It. is not for
you to know times, or epochs which the Father has fixed by
His own authority; but you shall receive power when the Holy
Spirit has come upon you; and you shall be My witnesses both
in Jerusalem, and in all Judea and Samaria, and even to the
remotest part of the earth' (Acts 1:4-8 NASB).
This gift of the Holy Spirit has been foretold by the prophet Joel
in the Old Testament: "And it shall be in the Last Days," God says,
"that I will pour forth of My Spirit upon all mankind" (Joel 2:28
NASB). As promised by the Father and foretold by Joel, the day of the
Holy Spirit was fulfilled after the death and resurrection of Christ:
And when the day of Pentecost had come, they were all together
in one place. And suddenly there came from heaven a noise like
a violent, rushing wind, and it filled the whole house where
they were sitting. And there appeared to them tongues of fire
distributing themselves, and they rested on each of them. And
they were all filled with the Holy Spirit and began to speak
with other tongues, as the Spirit was giving them utterance
(Acts 2:1-4 NASB).
The Catholic church, as well as all Christian churches, is again
experiencing a spiritual renewal which is beginning to affect all mem-
bers of Christ's body on earth. Christian educators who have
experienced
the release of the Holy Spirit in their lives are now faced
with the
problem of how to disseminate this innovation to other Christians
who
received the Holy Spirit in their lives (Charismatic Renewal
Services,
1973).
Background and Problem Statement
The spiritual renewal or "Pentecostal Movement" in
the United
4States began in Topeka, Kansas in the year 1901. From there, it spread
to Los Angeles, California in 1906, and continued to grow to a member-
ship of about ten million by 1955 (Basham, 1971). The -Pentecostal
s
were rejected by mainstream Protestant and Catholic churches during
the fifty years of growth. Basham (1971) reported that suspicion
remains to this day, but the renewal is now affecting the larger churches,
especially the Catholic church.
The Catholic Charismatic Renewal began at Duquesne University in
Pittsburgh, Pennsylvania in 1966. From there it spread to Notre Dame
and Michigan State University, and later to Iowa State at Ames and Holy
Cross in Worcester, Massachusetts (Ranaghan, undated). Reports of
Catholics receiving the baptism in the Holy Spirit then began to pour
in from around the country. Presently, it is estimated that there are
about one hundred thousand Catholic Pentecostal s in the United States.
About twenty-three hundred prayer groups are listed in the Catholic
prayer group directory (Charismatic Renewal Services, 1975-76).
The spread, or diffusion, of the Charismatic Renewal within the
Catholic church provides the context for this study. Catholic educators
who are concerned with sharing the experience of the Spirit-filled life
with other Catholics within the Church are faced with a three-fold prob-
lem.
1. Finding the best methods of diffusing the innovation
of the baptism in the Holy Spirit to other Catholics;
2. The need for legitimization of the innovation to over-
come resistance from within the Church; and
53. The need for evaluating the consequences for Catholics
who receive the baptism in the Holy Spirit.
Each of the three aspects of this communication problem faced by
the Catholic educators is documented in the literature. Stephen Clark
traced the changes in diffusion methods used by the "Word of God"
community of Ann Arbor, Michigan in the preface to the Life in the
Spirit Team Manual (Charismatic Renewal Services, 1973). All of the
early methods proved inadequate until the formation of the Life in the
Spirit Seminar Series which was published in 1971. Two new editions
of that series have since followed, and more change is anticipated.
In his personal address to participants of the Charismatic Renewal
conference in Rome on May 19, 1975, Pope Paul VI gave the following
sanction to Catholic Pentecostal ism:
You have gathered here in Rome under the sign of the holy
year; you are striving in union with the whole Church for
renewal --spiritual renewal, authentic renewal, Catholic
renewal, renewal in the Holy Spirit. We are pleased to
see signs of this renewal: a taste for prayer, contem-
plation, praising God, attentiveness to the grace of the
Holy Spirit, and more assiduous reading of the Sacred
Scriptures. We know likewise that you wish to open your
hearts to reconciliation with God and your fellowmen.
For all of us this renewal and reconciliation is a further
development of the grace of divine adoption, the grace of
our sacramental Baptism 'into Christ Jesus' and 'into His
death 1 (Romans 6:3), in order that we 'might walk in the
newness of life' (Romans 6:4) (New Covenant, 1975, p. 25).
Pope Paul's address was the first evidence of legitimization from
the hierarchy of the Church. The Charismatic Renewal had to wait nine
years for this sanction. A lot of grass roots effort had suddenly
borne fruit. Even though the door was opened last May, some
suspicion
6and even open opposition still exist.
The problems involved in obtaining an objective evaluation of
Catholic Pentecostal ism were outlined in a four-year anthropological
study sponsored by the Institute for Ecumenical and Cultural Research
(McDonnel, 1970). McDonnel states:
The literature on Catholic Pentecostal ism is limited and
of uneven value from a critical point of view. Any kind
of serious scientific research into Catholic Pentecostal-
ism is almost nonexistent. Therefore the conclusions
drawn must be of a more tentative nature (p. 4).
The amount of literature on the Renewal has increased since
McDonnel's statement in 1970, but the need for "serious scientific
research" still exists. This study is an attempt to provide scientific
research into the basic communication problem faced by teachers in the
Catholic Charismatic Renewal.
Some believe the purpose of science is to discover the natural
laws of God which apply to the nature and problems of man. If the
application of these natural laws will help fulfill the Great Commis-
sion, it is not unreasonable to believe they should be utilized by the
Church.
It is this writer's belief that social science methods hold tre-
mendous potential for Christian education if they are used in line
with the Spirit and will of God. Social science theories of educa-
tional change can aid Christian educators in the identification of
pertinent variables involved in the central experience of the Charis
matic Renewal, the baptism in the Holy Spirit.
For this study, educational change theories will be utilized
to
7aid in the identification of variables involved in the diffusion of
this experience within the Catholic church.
Thus, the specific problem which will be addressed in this
study is: The identification and analysis of diffusion variables
that contributed to the impact of the Catholic Charismatic Renewal
in New England.
Purpose of the Study
The overarching purpose or goal of this study is: to describe
existing conditions within the Catholic Charismatic Renewal in terms
of key diffusion variables involved in the receiving of the baptism
in the Holy Spirit.
The following specific study objectives focus the information
and data which will be gathered within the scope of the broad goal
stated above:
1. To identify the characteristics of the innovation that
contributed to its adoption.
2. To identify characteristics of innovators that
contributed to the adoption of the innovation.
3. To identify characteristics of adopters that con-
tributed to adoption of the innovation.
4. To identify conducive conditions for change
within
the organizational setting that contributed to
adoption of the innovation.
To identify communication linkage systems
that
5 .
8contributed to adoption of the innovation.
These specific objectives can be reformulated into the following
general study hypotheses:
1. Receiving the baptism in the Holy Spirit is partially a
function of the positive and negative characteristics of
this innovation as perceived by the target audience.
2. Receiving the baptism in the Holy Spirit is partially
a function of the positive and negative characteristics
of the person or group which shares this innovation as
perceived by the target audience.
3. Receiving the baptism in the Holy Spirit is partially
a function of the positive and negative characteristics
of the persons who adopt this innovation.
4. Receiving the baptism in the Holy Spirit is partially
a function of the positive and negative conditions for
change within the organizational setting.
5. Receiving the baptism in the Holy Spirit is partially
a function of the positive and negative characteristics
of the communication systems which link innovators and
adopters of this innovation.
Each general hypothesis will contain a set of operationalized
components which will be addressed in Chapters III and IV of
this
study.
9Overview of the Study Procedures
Table One on pages 10 thru 12 presents an overview of the study
design in terms of Havelock's general model of the innovation communi-
cation process (Wolf, 1976). As seen in Table One, each of the general
hypotheses relates to an element of Havelock's model. Each hypothesis
is presented in terms of its relationship to the Catholic Charismatic
Renewal, the sources of data, how the data will be gathered, how the
data will be analyzed, and how each hypothesis will be tested.
An ex post facto research design was used by the researcher. Data
were obtained via a mail questionnaire and a series of case studies.
Data from the mail questionnaire were analyzed with statistical tests
incorporated within the Statistical Package for the Social Sciences
(SPSS). Data from the interview schedules used in the case studies
were analyzed with basic descriptive statistics.
A copy of the mail questionnaire and its cover letter are con-
tained in Appendix A. They were mailed to contact persons in fifty
randomly selected Catholic charismatic prayer groups in New England.
The questionnaire, which used an interval scaling technique for
respon-
ses, was used to collect data on hypotheses one, two and
three.
A copy of the interview schedule is contained in Appendix
B. The
schedule was administered to members of four selected
prayer groups
(N=60) during on-site visits to gather data pertaining
to hypotheses
four and five. As seen in Appendix B, a variety
of questions asking
techniques were used in the interview schedule.
Open-ended, tunneled
and scaled response techniques were used
where deemed appropriate in
to
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guidelines established by Kerlinger (1964).
Special pains were taken to overcome any disadvantages inherent
in the use of mail questionnaires and interview schedules (Miller,
1970 ; Lehmann and Mehrens, 1971). All instruments were rigorously
analyzed for content and format then field tested on two selected
Christian groups in Amherst, Massachusetts.
The first field test involved ten members of the Antioch Prayer
Community. The instruments were administered to each person in a
simulated mail or interview situation. Individual and group discussions
were then conducted on a follow-up basis. The revisions required, based
upon data from this trial, included the redrafting of ten items on the
mail questionnaire and four items on the interview schedule. Also, four
items were dropped from the mail questionnaire, and two items were
added to the interview schedule.
The second trial involved eight members of the University of
Massachusetts Newman Center who had been baptized in the Spirit three
weeks before the field test. Only minor revisions were required for
the instruments based upon data gathered in this trial.
Definition of Study Terms
For purposes of this study, the following terms are defined as
they will be used:
Baptism in the Holy Spirit : As defined by Basham (1971), the
baptism in the Holy Spirit is a second encounter with God (the
first
is conversion) in which the Christian begins to receive the
supernatural
14
power of the Holy Spirit into his life.
Receiving the Baptism in the Holy Spirit : Reception of the
Spirit baptism is determined by a person's praying for .the gift of
the Spirit in repentance and faith as promised in Luke 11:13, "If
you then, being evil, know how to give good gifts to your children,
how much more shall your heavenly Father give the Holy Spirit to those
who ask Him?" Another criteria by which reception may also be deter-
mined is the manifestation of the Spiritual gift of tongues.
The Gift of Tongues : As defined by Basham (1971), speaking or
praying in tongues is a form of prayer in which the Christian yields
himself to the Holy Spirit and receives from the Spirit a supernatural
language with which to praise God.
Living the Spirit-filled Life : Living the Spirit-filled life
is evidenced by a Christian's willingness to be continually filled
and empowered by the Holy Spirit. Thus, the baptism in the Holy Spirit
can be viewed as a beginning event in a life-long process of yielding
one's life to the Spirit of God. This guideline for the Spirit-filled
life was given by Paul in Ephesians 5:18, "And do not get drunk with
wine, for that is dissipation, but be filled with the Spirit." A
literal translation of the last phrase would read "keep on being filled
with the Spirit" (Rea, 1972).
Water Baptism : Water baptism is the outward sign of a Christian
s
first experience with God which is necessary for salvation.
For this
study, water baptism will be specifically defined as the
sacrament of
Baptism as practiced by the Catholic Church. The outward
sign of the
15
reception of this sacrament is the pouring of holy water over the
forehead or complete immersion in water.
Catholic Charismatic Renewal : For this study, the Catholic
Charismatic Renewal will refer specifically to the organized movement
within the Catholic Church which is dedicated to Spiritual renewal of
the Church. The composition of this movement will be determined by
membership in a prayer group listed in the national directory of
prayer groups published by Charismatic Renewal Services, Inc.
Communication : As defined by Wolf (1976), communication is an
overarching term reflecting di ffusion (spread or dissemination) and
utilization (effects) concerns.
Adoption of the Innovation : Adoption of the innovation refers to
a person's choice to use a new practice, idea or product. In this study,
it specifically refers to a Christian's choice to receive the baptism
in the Holy Spirit.
Diffusion Variables : As outlined by Wolf (1975), there are five
major classes of variables involved in the diffusion process. These
are presented below with specific examples of subvariables taken from
the book Communication of Innovations (Rogers and Shoemaker, 1971).
Characteristics of the Innovation : Examples are:
relative advantage, complexity and trialabil i ty
.
Characteristics of the Innovator : Examples are:
amount of effort used by the change agent, change
agent compatibility to client needs and the credi-
bility of the change agent.
16
Conditions for Change : Examples are: the existence
of a supportive adoption unit within an organization,
past record of adoptions of innovations for an organi-
zation and the decision making structure of the adopting
organization.
Characteristics of the Target Audience : Examples are: the
personal characteristics of early adopters, late adopters
and opinion leaders within an organization, the existing
norms in an organization and the nature of the interpersonal
communication between opinion leaders and members of an organ-
ization.
Linkage Systems : Examples are: the types of communication
systems used to affect adopters, the effect of mass media
on different types of adopters, and the use of interpersonal
communication to influence late adopters.
Legitimation : As defined by Rogers and Shoemaker (1971), legit-
imation is the subprocess in the innovation decision process by which
an innovation is approved or sanctioned by those who represent the
social system in its norms and values and in the social power they
possess.
Utilization Variables : For this study, utilization variables
are defined as the effects or consequences which result from the
decision to adopt the innovation, i.e., receive the baptism
in the
Holy Spirit.
17
Support Systems: Whereas linkage systems were defined as the
communication systems which contributed to innovation adoption,
support systems will be defined as communication systems which
contribute to innovation continuance.
Significance of the Study
This study is viewed to be significant in the following five
major ways by this writer:
1. The use of social sciences in Christian education programs
is beginning to find new acceptance. Principles of psychology, sociology
and education are now finding their way into the teachings of the Church.
Christian educators surveyed in a field study conducted by this writer
stated that an application of educational change theory to problems they
encounter within their, educational programs would be highly beneficial
(Goodman, 1976).
2. This study responds to the lack of serious scientific research
into Catholic Pentecostal i sm cited by McDonnel (1970). Information
produced in this study could be used for decision making purposes within
an evaluation framework for analyzing present teaching programs in the
Renewal
.
3. If Paul Mort is right (Wolf, 1976), the ten-year-old Catholic
Charismatic Renewal will have to wait another forty years before the
majority of Catholics decide to receive the baptism in the Holy Spirit.
Knowledge of the variables involved in the communication of this innova-
tion could be used as an effective "evangelization" tool to
short-circuit
the normal life pattern of an educational change as described
by Mort.
18
4. This study also provides a testing ground for educational
change theory. Sound theories should be easily replicable and
transferable to any world situation. Theories should be able to
"hold up in the wash" of pertinent cases. This study expands on edu-
cational change theory knowledge by applying it to a new area of in-
vestigation.
5. This writer views research undertaken as a seminal work for
Christian change agents who are committed to helping teachers and
administrators of Christian education programs spread the Good News.
CHAPTER
19
I I
LITERATURE REVIEW
Introduction
The world of diffusion research literature is indeed a complex
panorama involving at least eighteen major traditions and at least
twelve hundred empirical studies (Rogers and Shoemaker, 1971). Luckily,
the research traditions of education and rural sociology were found to
be particularly helpful in isolating the variables and research patterns
of interest to this study. The majority of literature surveyed in this
chapter was drawn from these two traditions and focuses on the communi-
cation of cultural and/or instructional innovations.
Reported studies and position papers of value are arranged in the
following schema; models, strategies, tactics, methodologies, and other
considerations. For classification purposes, Guba's (1974) definitions
of model, strategy and tactic are used, and Hutchinson's (1971) defini-
tion of methodology is used for that category. The definitions, then,
are:
model
-
-the underlying theory of diffusion that will guide
one's efforts.
strategy- -an overall plan of action concocted in terms of
the model
.
tactic- -a particular maneuver or step dictated by the
strategy.
methodol ogy
—
an operationalized, systematized, standardized.
set of rules and procedures designed to achieve a
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defined purpose.
A sample of Charismatic Renewal literature which deals with the
dissemination of the baptism in the Holy Spirit and th§ concept of change
is also reviewed. Other pertinent considerations from the literature are
cited, and the chapter is concluded with a justification of the present
study.
Model
s
The most parsimonious models of communi cation and dissemination are
the paradigms and formulas of Lasswell (1948), Dale (circa 1972) and
Havelock (1969). Note the interesting variations on a theme:
Lasswel 1 : Who Says What In Which Channel To Whom With What
Effect?
Dale: Who Says What To Whom When and Where With What
Resul ts .
Havelock: Who Says. What To Whom By What Channel To What
Effect For What Purpose .
Havelock (1969) provided an overview of the more complicated models
of dissemination. The following summaries are taken from his work:
The Research, Development and Dissemination Model . This is a
rational, comprehensive model which suggests that diffusion is part of
an orderly chain of events that begins with research, moves through
development and diffusion to adoption. Five salient characteristics
are associated with this model: rational sequence, planning, division
of labor, defined audience and huge investment for maximum payoff.
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An offshoot of this model which incorporates contemporary marketing
and diffusion research was presented by McCutcheon and Sanders (1974) at
an annual American Education Research Association (AERA) meeting. Their
diffusion paradigm incorporates the following elements:
Educational Development:
1 . Needs Assessment and Preliminary Market Analysis;
2. Feasibility Analysis of Program Alternatives;
3. Program Planning;
4. Product Design and Engineering;
5. Field Testing;
6. Operational Testing.
Program Output:
1. Implementation and Service.
Diffusion Tactic--Strategy Selection:
1. Diffusion Tactics:
a. Selection;
b. Implementation;
c. Evaluation.
2. Diffusion Strategy:
a. Selection;
b. Implementation:
c. Evaluation. *
Consumer Adoption:
1. Problem Perception;
2. Awareness;
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3. Interest;
4. Comprehension;
5. Attitudes;
6. Evaluation;
7. Trial;
8. Adoption;
9. Installation;
10.
Institutionalization.
The Social Interaction Model
-
-This model stresses social interaction
as the primary means of diffusion. The major concerns of the theory are:
the importance of the social relations network, the user's position in
that network, the significance of informal personal relationships and
contacts, the importance of reference group identities, the essential
irrelevance of the size of the adopting unit, and the differential sig-
nificance of the different types of influence strategies at different
stages in the adoption process.
The Configuration Model of Guba and Clark (1974) was placed in the
Social Interaction category by Hall and Alvord (1976) in their evaluation
study of the National Diffusion Network. Basically, the Configuration
Model describes innovative educational institutions in terms of a highly
decentralized community which has complex relationships and charactet
-
istics. The main implication of the model is that a greater diversity
of approaches to innovation should be employed in order to
reflect the
complexity of the relationships and characteristics of knowledge
pro-
duction and utilization institutions.
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The Problem-Solver Model
-
-This perspective suggests that diffusion
begins and ends with the innovation user. Its chief characteristics are
as follows: the user is the starting place, diagnosis precedes solution
identification, any outside help must be non-directive, diffusion success
depends on internal rather than external sources, and user initiated
change is strongest.
The Innovative Process Model reported by Berman (1975) fits this
category according to Hall and Alford (1976). This models focuses on
local problem-solving approaches to dissemination. Innovation is viewed
as a process that occurs in three phases: initiation, implementation
and incorporation. Dissemination success is defined in terms of the
perception of the participants. Their views as to how well they were
able to initiate, implement and incorporate an innovation are the criteria
for evaluation of efforts.
Havelock (1969) recognized the contributions of the RD&D, Social
Interaction and Problem-Solver models, but felt that a more comprehensive
model was needed which would incorporate the strongest features of all
three models. He proposed the Linkage Model of dissemination.
This model has the same stress on the user as found in the Problem-
Solver model, but suggests that the user must depend not only on his own
resources but be strongly linked to outside resources as suggested in
the Social Interaction model. Outside resource systems include available
RD&D systems that have innovations already developed by their process.
The linkages result from the connection of expert knowledge
resources
This "chain of knowledge" approach couldwith knowledge consumers.
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theoretically link even the remotest of knowledge producers and users.
The North Central Rural Sociology Subcommittee for the Study of
Diffusion of Farm Practices postulated a five stage model of dissemina-
tion in 1955. Their work was developed by Rogers and Beal (1960). The
five stages of the model are:
1. Awareness: The individual learns of the existence of
the new idea but lacks information about it.
2. Interest: The individual develops interest in the
innovation and seeks additional information about it.
3. Evaluation: The individual makes mental application
of the new idea to his present and anticipated future
*
situation and decides whether or not to try it.
4 . Trial: The individual actually applies the new idea
on a small scale in order to determine its utility
in his own situation.
5. Adoption: The individual uses the new idea contin-
uously on a full scale.
Rogers and Shoemaker (1971) refined the rural sociology model in
their paradigm of the innovation-decision process:
1. Knowledge: The individual is exposed to the innovation's
existence and gains some understanding of how it functions.
2. Persuasion: The individual forms a favorable or unfavor-
able attitude toward the innovation.
3. Decision: The individual engages in activities which
lead to a choice to adopt or reject the innovation.
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4. Confirmation: The individual seeks reinforcement
for the innovation-decision he has made, but he may
reverse his previous decision if exposed to conflict-
ing messages about the innovation.
In a study of educational knowledge diffusion and utilization,
Wolf and Fiorino (1972) included this analysis of the application of
the five stage rural sociology model to education:
Educators do not rely upon the five stage model of change
set forth by rural sociologists. Rather, a three stage
model of change seems to be in effect The first combines
awareness of and continuing interest in an innovation
The second is similar to the evaluation stage described by
the rural sociologists, whereas the third is the adoption
stage. The most conspicuous difference between the educa-
tors' and the rural sociologists' change schemes is the
absence of a trial stage in the former group's pattern
(p. 78).
A qualifying statement for their position was given in a previous
section of the study:
There is very little evidence as to exactly how many stages
there are in the adoption process Nevertheless, until
more evidence exists, it seems conceptually sound that the
five stage adoption model is relatively applicable to the
field of education (emphasis mine) (p. 85).
It needs to be pointed out that these models focus upon varying
aspects of the change continuum. For example, only the Research,
Development and Dissemination model accounts for the invention and
development of innovations. The other models focus more on the adoption
process and assume the invention stage. Also, none of these models
provide a specific mechanism for accounting for the impact or effect of
In other words, the "tail end" or utiliza-an innovation upon practice.
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tion stage of the continuum is missing. According to Rogers and
Shoemaker (1971), the lack of utilization studies is not surprising due
to the complex process and time required to evaluate the consequences
of innovations.
The varying foci of dissemination models probably reflect the
varying theories and experiences of their authors. Unfortunately, the
differing emphases have created some confusion about the dissemination
process and a need for a viewpoint which gets at the salient elements
of the diffusion/adoption portion of the change continuum. Professor
W. C. Wolf, Jr. in his work at the University of Massachusetts has pro-
vided such a viewpoint.
Wolf (circa 1975) summarized the important variables which should
be found in models of dissemination. These five variables are actually
broad classes of independent variables which correlate to the dependent
variable of innovation adoption. These overarching variables are:
1. Characteristics of the Innovator;
2. Characteristics of the Innovation;
3. Conditions for Change;
4. Linkage Systems;
5. Characteristics of the Target Audience.
This generalized set of dissemination model variables provides the
necessary ingredients and process for resolving dissemination problems.
Rogers and Shoemaker (1971) reviewed extant dissemination research
to identify and summarize dissemination variables. These
specific
variables, which are summarized in the following manner, can
be viewed
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as subclasses of Wolf's multivariate model:
1. Characteristics of the Innovator:
Change agent contacts and success are positively correlated
to: effort, client orientation, compatibility to client needs, empathy,
higher client social status, client social participation, higher educa-
tion status of the clients, cosmopolite clients, homophily with clients,
working with opinion leaders, credibility of innovator, upgrading of
client's ability to evaluate innovations.
2. Characteristics of the Innovation:
The following innovation characteristics are positively cor-
related to rate of adoption: relative advantage, compatibility, trial-
ability, observability and communication integration of the system. The
following innovation characteristic is not correlated with rate of
adoption: complexity.
3. Conditions for Change:
The following generalizations are made by Rogers and
Shoemaker:
a. Stimulators of collective innovation-decisions
are more cosmopolite than other members of the
social system.
b. Initiators of collective innovation-decisions in
a social system are unlikely to be the same indi-
viduals as the legitimizers.
c. Rate of adoption of a collective innovation is
positively correlated to the degree to which the
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social system's legitimizes are involved in
the decision making process.
d. Legitimizes of collective innovation-decisions
possess higher social status than other members
of the social system.
e. The rate of adoption of collective innovations
is positively related to the degree of power
concentration in a system.
f. Satisfaction with a collective innovation-
decision is positively related to the degree
of participation of members of the social system
in the decision.
g. Member acceptance of collective innovation-
decisions is positively related to the degree
of participation in the decision by members of
the social system.
h. Member acceptance of collective innovation-
decisions is positively related to member
cohesion with the social system.
i. A supportive relationship between the adoption
unit and the decision unit leads to more upward
communication about the innovation.
j. An individual's acceptance of an authority
innovation-decision is positively related to
his participation in innovation decision making.
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k. An individual's satisfaction with an authority
innovation-decision is positively related to
his participation in innovation decision making.
l. When an individual's attitudes are dissonant with
the overt behavior demanded by the organization,
the individual will attempt to reduce the dissonance
by changing either his attitudes or his behavior.
m. The rate of adoption of authority innovation-decisions
is faster by the authoritative approach than by the
participative approach.
n. Changes brought about by the authoritative approach
are more likely to be discontinued than those brought
about by the participative approach.
4. Linkage Systems:
Generalizations made by Rogers and Shoemaker about this class
of dissemination process variables include:
a. Mass media channels are relatively more important
at the knowledge function and interpersonal channels
are relatively more important at the persuasion
function in the innovation-decision process.
b. Cosmopolite channels are relatively more important
at the knowledge function and localite channels are
relatively more important at the persuasion function
in the innovation-decision process.
c. Mass media channels are relatively more important
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than interpersonal channels for earlier adopters
than for later adopters.
e. The effects of mass media channels, especially
among peasants in less developed countries, are
greater when these media are coupled with inter-
personal channels in media forums.
5. Characteristics of the Target Audience:
Rogers and Shoemaker generalizations for this category
nclude:
a. Earlier adopters are no different in age from
later adopters.
b. Earlier adopters have more years of education than
do later adopters.
c. Earlier adopters are more liekly to be literate
than are later adopters.
d. Earlier adopters have higher social status than
later adopters.
e. Earlier adopters have a greater degree of upward
social mobility than do later adopters.
f. Earlier adopters have larger sized units (farms,
and so on) than do later adopters.
g. Earlier adopters are more likely to have a
commercial (rather than a subsistence) orienta-
tion than are later adopters.
h. Earlier adopters have a more favorable attitude
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toward credit than later adopters.
i. Earlier adopters have more specialized operations
than later adopters.
j. Earlier adopters have greater empathy than later
adopters.
k. Earlier adopters are less dogmatic than later
adopters
.
l. Earlier adopters have a greater ability to deal
with abstractions than do later adopters.
m. Earlier adopters have greater rationality than
later adopters.
n. Earlier adopters have greater intelligence than
later adopters.
o. Earlier adopters have a more favorable attitude
toward change than later adopters.
p. Earlier adopters have a more favorable attitude
toward risk than later adopters.
q. Earlier adopters have a more favorable attitude
toward education than later adopters.
r. Earlier adopters have a more favorable attitude
toward science than later adopters.
s. Earlier adopters are less fatalistic than later
adopters.
t. Earlier adopters have higher levels of achievement
motivation than later adopters.
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u. Earlier adopters have higher aspirations (for
education, occupations, and so on) than later
adopters
.
v. Earlier adopters have more social participation
than later adopters.
w. Earlier adopters are more highly integrated with
the social system than later adopters.
x. Earlier adopters are more cosmopolite than later
adopters.
y. Earlier adopters have more change agent contact
than later adopters.
z. Earlier adopters have greater exposure to mass
media communication than later adopters.
a2. Earlier adopters have greater exposure to inter-
personal communication channels than later adopters.
b2. Earlier adopters seek information about innovations
more than later adopters.
c2. Earlier adopters have greater knowledge of innova-
tions than later adopters.
d2. Earlier adopters have a higher degree of opinion
leadership than later adopters.
e2. Earlier adopters are more likely to belong to
systems with modern rather than traditional
norms than are later adopters.
f2. Earlier adopters are more likely to belong to
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well integrated systems than are later adopters.
g2. Interpersonal diffusion is mostly homophilous.
h2. When interpersonal diffusion is heterophilous,
followers seek opinion leaders of higher social
status.
i2. When interpersonal diffusion is heterophilous,
followers seek opinion leaders with more education.
j2. When interpersonal diffusion is heterophilous,
followers seek opinion leaders with greater mass
media exposure.
k2. When interpersonal diffusion is heterophilous,
followers seek opinion leaders who are more cos-
mopol ite.
12. When interpersonal diffusion is heterophilous,
followers seek opinion leaders with greater
change agent contact.
m2. When interpersonal diffusion is heterophilous,
followers seek opinion leaders who are more
innovative.
n2. Interpersonal diffusion is characterized by a
greater degree of homophily in traditional than in
modern systems.
o2. In traditional systems followers interact with
opinion leaders less (or no more) technically
competent than themselves, whereas in modern
systems opinion leaders are sought who are more
technically competent than their followers.
p2. Opinion leaders have greater exposure to mass media
than their followers.
q2. Opinion leaders are more cosmopolite than their
followers.
r2. Opinion leaders have greater change agent contact
than their followers.
s2. Opinion leaders have greater social participation
than their followers.
t2. Opinion leaders have higher social status than
their followers.
u2. Opinion leaders are more innovative than their
followers.
v2. When the system's norms favor change, opinion
leaders are not especially innovative.
w2. When the norms of a system are more modern,
opinion leadership is more monomorphic.
Again, the point must be stressed that the above statements re-
ported in Rogers and Shoemaker are generalizations summarized from
existing dissemination research. They are not necessarily supported by
one hundred percent of the compiled research. They are, however, at
least supported enough to be of general consideration in diffusion
efforts.
The major problem associated with dissemination models is the lack
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of agreement on key concepts and terminology. For example, attributes
of an innovation can be conceived from different viewpoints. Attributes
considered salient by developers may differ remarkably ‘from those viewed
as important by adopters or persons responsible for disseminating an
innovation (Hall and Alford, 1975). Even the number of attributes
deemed salient may vary widely. Zaltman, et. al (1973), listed twenty-
seven separate attributes in his typology, whereas Wolf (1973) found
only two attributes to be important in a recent study (Hall and Sanford,
1975).
Strategies
Brickell (1971) suggests the following elements be considered when
planning for dissemination strategies occurs:
1. The images of the practitioner held by the diffuser;
2. The characteristics of the adoption setting; and
3. The characteristics of the innovation.
Karkpatrick (1972) presented the following set of procedures for
helping educational research and development institutions with dissem-
ination strategy planning:
1. State Dissemination Objectives;
2. Define Target Audience;
3. Identify Appropriate Message;
4. Identify Communication Channels;
5. Match Priorities to Costs;
Implement Tactics; and6 .
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7. Evaluate Tactics.
Guba (1968) suggests incorporating the following set of considera-
tions into strategy planning:
1. Assumptions concerning the nature of the practitioner
who will be exposed to the strategy;
2. Assumptions concerning the end state in which one wishes
to leave the practitioner;
3. Assumptions about the nature of the agency or mechanism
carrying out the diffusion activity;
4. Assumptions concerning the substance of the invention.
Wolf (1975) presented the following strategy consideration at an
*
AERA Convention:
1. The adoption of an innovation is partially a function of
the positive and negative prior states of the selected
target audience;
2. The adoption of an innovation is partially a function
of the extent of prior involvement of the target
audience in positive innovation adoption activity;
3. The adoption of an innovation is partially a function
of the position and status of involved members of a
target audience.
4. The adoption of an innovation is partially a function
of the amount of effort invested to identify, then
utilize, optimum methods for diffusing specific
innovations to target audiences;
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5. The adoption of an innovation is partially a function
of the acquisition of needs assessment information;
6. The adoption of an innovation is partially a. function
of the ability of individuals, who are initial recipients
of a diffusion undertaking, to successfully sustain the
momentum of such an effort by extending it to the
practice of less innovative members of their collegial
group.
Tactics
Again, some useful guidelines for dissemination practices can be
found in the writings of Brickell, Guba and Wolf. Each author lists
specific tactics which he employs or sees being employed in the field
Brickell (1971) employs no less than sixteen tactics depending
upon the needs of a particular situation. They are:
1. Legislation;
2. Administrative Authority;
3. Professional Norms;
4. Leadership Opportunities;
5. Prestige of the Developers;
6. Pressure from Constituency;
7. Command Over Additional Resources;
8. Negotiation;
9. Funds;
10.
New Equipment and Materials
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11. Dissemination of Information;
12. Demonstration;
13. Participation in Development;
14. Distributing Semi-Finished Innovations;
15. Training;
16. Supplying Research-Based Evidence.
Guba (1967) employs six basic action tactics. They are:
1. Telling;
2. Showing;
3. Helping;
4. Involving;
5. Training;
6. Intervening.
Wolf (1973) outlined the following tactics as those most typically
used methods in education:
1. Workshops and Institutes;
2. Periodic Meetings;
3. Printed Matter;
4. Other Media Forms;
5. Demonstration;
6. Consultant Format;
7. Formal Training;
8. Designated Job Slot;
9. Informal Contact/Invisible College.
An extremely interesting statement on diffusion strategies and
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tactics was made by Guba (1967) at a national seminar on innovation:
I conclude there is no practical way to generate diffusion
strategies and tactics known to us now.
He went on to say:
...Must diffusion remain an art, never to become a science?...
These are very difficult questions that I have only recently
begun to face up to and for which I have no general answers....
Methodologies
Since the time of Guba's statement there have been attempts to
upgrade dissemination practices from art to science. One approach
along those lines is the effort to develop dissemination methodologies.
McCutcheon and Sanders (1974) have developed a dissemination
methodology which reflects marketing and diffusion research. Basically,
the methodology is an expansion and operationalization of the Kirkpatrick
model
.
The steps of the methodology are:
1. State Dissemination Objectives;
2. Analyze Mission of Institution and Program Goals;
3. Identify Related Dissemination Problems/Needs;
4. Determine How Diffusion Can Solve These Problems;
5. Formulate Diffusion Objectives;
6. Define Target Audience;
7. Identify All Potential Consumers;
8. Describe the Role Each Public Has in the
Diffusion Pattern;
9. Establish Priority Ranking for the Publics;
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10. Identify Appropriate Message;
11. Determine Content of Message;
12. Determine Emphasis of Message;
13. Determine Extent of Message;
14. Identify Communication Channels;
15. Identify Media Options;
16. Evaluate Efficiency and Dependability of Each
Medium;
17. Assess Techniques for Measuring Media Effective-
ness;
18. Estimate Cost of Using Medium;
19. Identify Delivery System;
20. Evaluate Efficiency and Dependability of Delivery
Systems;
21. Match Priorities to Costs;
22. Consolidate Information on Mission, Objectives,
Publics, Messages and Delivery Systems;
23. Decide on Priorities, Costs, Resources;
24. Select Tactics;
25. Implement Tactics;
26. Evaluate Tactics;
27. Refine, Modify or Discard Tactics;
28. Research Diffusion Theory and Practice;
29. Generate a Diffusion Strategy Decision Process;
and
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30. Evaluate and Revise Diffusion Strategy.
Welch (1976) developed and field tested a dissemination method-
ology which was built using "Metamethodology." The Metamethodology is
a methodology for building methodologies. The steps and substeps of
the Welch Methodology utilize a systematic technique somewhat similar
to the branching technique of computer programs. The methodology
conforms more rigorously to the criteria of being systematized, stand-
ardized and operationalized. The set of rules and procedures outlined
by Welch were developed from the specific purpose of meeting needs
through the dissemination of products.
The major steps of his methodology are:
1. Negotiate a contract with a product developer
interested in dissemination; (product specifica-
tion, resources, etc.);
2. Plan the implementation of the remaining steps
of the methodology (allocation of resources);
3. Have the product developer design, or adapt, the
product to be as amenable to dissemination as
possible, without reducing the product's capacity
to accomplish its intended purpose;
4. Identify general populations that will benefit
from the adoption of the product (potential
adopters)
;
5. Identify, among the designated potential adopters,
those subgroups most likely to react favorably to
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the product and focus communication upon them;
6. If the potential adopter(s) decide(s) to adopt,
make the product available as soon as possible,
including all available support services if they
are desired;
7. If the resources for this step remain, implement
the two-step model. That is, help the opinion
leaders disseminate the product to others in the
population.
8. Evaluate the results of the adoption/rejection;
the Fortune/Hutchinson Evaluation Methodology
may be used (also developed using Metamethodology);
(Benedict, 1973);
9. Proceed through steps four through eight until the
product is completely disseminated, or until
resources run out;
10.
Evaluate the success of the methodology and
revise where appropriate.
Dissemination methodologies are an innovation of the 1970's. They
have not emerged previously simply because social science methodologies
are still in the invention/development stage. Perhaps with further
development and field testing dissemination methodologies will provide
practitioners with a systematic tool for solving the thorny problems
involved in the communication of innovations.
Charismatic Renewal Literature
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The literature on the Charismatic Renewal abounds with personal
testimonies, documentaries and loosely structured case-studies by well
known theologians and Renewal leaders. However, serious scientific
inquiry is sadly lacking (McDonnel, 1970). According to Kevin Ranaghan,
Director of Charismatic Renewal Services, Inc., a host of sociological
and psychological studies are now in progress. Apparently, most of
these studies have not yet made their way into published literature.
Two studies by Harrison (1974) and Balswick (1974) which investigated
some of the sociology of the Renewal have appeared in religious journals.
The personal spiritual renewal involved in the Baptism in the Holy
Spirit has been experienced by so many Christians that it is now referred
to as a "movement" within the Church (Walsh, 1975). The Charismatic
Renewal has changed the life of approximately one hundred thousand
Catholics, and this testimony of experience has attracted widespread
attention among Catholic hierarchy.
Even though Pope Paul VI and his predecessor Pope John XXIII have
publicly welcomed a Spiritual renewal, the response of the Pope and
U. S. Bishops have reflected a "wait and see" attitude (Pope Paul VI,
in "New Covenant," July, 1975 and the Committee on Doctrine of the
National Conference of Catholic Bishops, in an undated Charismatic
Renewal Services booklet).
Catholic theologians, however, have swung into high gear in their
style of investigation of the Renewal. Cardinal Suenens (1974) re-
flects their position:
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Testimony to an experience is one thing, analysis of that
experience is another. The credibility of those who testify
obliges me to pay attention, but it does not provide the
theological interpretation to be given to what they have lived
and are still living. Specialists have here a relatively new
field to explore. Thanks be to God there are theologians and
exegetes in our universities who are reflecting on this exper-
ience, not as observers from without but as interpreters from
within. .. .Every day new theological studies are being published.
It is no longer totally fallow ground, yet there still remain
riches in the soil and in the sub-soil to be exploited (p. 79).
Despite the general lack of published social science studies, some
clues about the spread of the Charismatic Renewal can be found if one
is willing to get his hands dirty in the "soil and sub-soil" of available
Renewal literature. These clues shed some light on this present move-
ment of the Spirit, and they can be related to theories of educational
change.
Perceptions about the extent of personal change involved in the
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baptism in the Spirit seem to vary according to which side of the
"theological" fence a person is on. Theologian O'Connor (1971) sees
"nothing substantially new in what is called the baptism in the Spirit
(p. 216)," but Renewal leaders such as George Martin ("New Covenant,"
April, 1972) talk of total change for an individual who wants to
experience this "new life." A common reaction of members of the
Renewal is reflected in this statement by Tom Noe ("Catholics and the
Baptism in the Holy Spirit," undated):
The Baptism in the Holy Spirit and the things that have come
out of it have changed my life in one particular area where
I was doubtful of any possibility of change. The main diffi-
culty I was under previous to the baptism was an unwilling-
ness to admit my total reliance on God as creator, redeemer,
and sustainer. I couldn't surrender my will totally to the
will of Christ (p. 19).
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It seems hard to predict the extent of change which will be ex-
perienced by any given individual. This fact may be upsetting to
Christians faced with the decision to receive the baptism, but trust
in God seems to be the most important factor involved. Pastor Bob
Mumford of the Good News Fellowship in Fort Lauderdale, Florida says
that "Change should be a way of life for Christians ("New Covenant,"
October, 1976, p. 4)." Renewal leader George Martin ("New Covenant,"
April, 1972) urges Christians to put aside doubts and be open to change:
Jesus comes to us, though, as the constant within change.
He is the Alpha and the Omega, at the beginning of change
and at the end. Whatever in our lives may change, his
love for us and his presence to us in his Holy Spirit do
not change. When we feel adrift in the unfamiliar, we can
cling to him as the sure support. When we experience the
pain of change, we can turn to him for strength and com-
fort.... He calls us to ful fil lment— he calls us through
change to himself (p. 1).
Besides these characteristics of the baptism itself, the literature
also presents some evidence about the actors involved in the spread of
this innovation. Harrison (1974) noted that the movement initially
attracted college students and that they still comprise a large segment
of the Renewal. However, participation in charismatic groups now comes
from every age bracket, social class and personality type (Walsh, 1975).
A number of linkage systems have evolved to facilitate the spread
of the baptism in the Spirit. At the "grass roots" level, prayer
groups, households and communities have formed around persons who have
experienced the baptism. Packaged curricular materials such as the
"Life in the Spirit Seminars" (Charismatic Renewal Services, 1973) and
the "Friendship With Jesus" series (Lange and Cushing, 1974) have been
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disseminated across the country. Charismatic Renewal Services, Inc.
was formed by two of the larger communities to act as a clearinghouse
for information and a convention service (Conniff, "New Covenant,"
March, 1975).
Within the Catholic Church, offices have been established for
diocesan, national and international coordinators for the Charismatic
Renewal. A fear exists that the Renewal will become another splinter
group, rather than a reviving source for the Catholic Church. Both the
Pope and Renewal leaders agree that the Charismatic Renewal is "...in
the Church, for the Church, for the renewal of the Church (Ranaghan,
"New Covenant," March, 1974, p. 5)."
Conditions for change within the Church appear to be favorable
toward the Renewal. Pope Paul VI and the Theological Committee of the
American Bishops have reaffirmed that the movement is scriptural ly
sound, has good effects upon the religious practices of Catholics, and
that prudent priests have provided sound guidance for the use of
Spiritual gifts (Walsh, 1975). The fear, suspicion, anti-miracle bias
and other hindrances to faith which would block reception of the baptism
are beginning to break down as more and more Christians are seeking a
personal relationship with God (Dorpat, "New Covenant," March, 1973).
The goal of the Charismatic Renewal has been clearly stated by a
number of Renewal leaders. They feel that the movement should disappear
into the normal life of the Church (Suenens, 1974). They hope that a
day will come when receiving the baptism in the Holy Spirit will
be the
normal experience of every Catholic and the patter of life of
every
parish (Walsh, 1975).
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Other Considerations
Certain governmental agencies and the fields of agriculture, medi-
cine and marketing have undoubtedly had many dissemination successes.
Wolf (1975) has analyzed fields which are routinely influenced and modi-
fied by scientifically derived information for clues to their success.
He presents the following schema of dissemination practices incorporated
by these fields in successful efforts:
1. A network of respected, believable knowledge producers;
2. A source of venturesome technicians and interpreters;
3. Facilities for field testing knowledge offered;
4. Well-defined and respected communication channels
through which information is effectively offered to
designated audiences;
5. An information storage and retrieval service;
6. A cadre of diffusion agents functioning at the
grass roots level to insure that worthy knowledge
is adopted; and
7. Economic incentives for the adaption of innovations
offered.
Wolf states that educational dissemination is at best haphazard
and chaotic in comparisons to fields which incorporate all or part of
these practices. This writer feels that even though some of these
elements are beginning to appear in the Charismatic Renewal, present
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dissemination efforts in the Renewal are also haphazard and chaotic.
The purpose of this study is to produce scientifically derived infor-
mation that can be used to influence and modify the field of Christian
education.
Justification of Proposed Research
The change variables selected for this study from diffusion litera-
ture were those believed to have some predictive utility related to the
dissemination of the baptism in the Holy Spirit. For organizational
purposes. Wolf's (circa, 1975) multivariate change model was used as a
framework for categorizing variables selected mainly from Rogers and
4
Shoemaker's (1971) compilation of empirical diffusion studies.
The variables selected from the literature for this study appear
in their respective categories:
Characteristics of the innovation as perceived by the target
audience: relative advantage, compatibility, complexity,
trialabil ity , and observability.
Characteristics of the innovator as perceived by the target
audience: amount of effort expended, client orientation,
aiding client need realization, empathy, and competency.
Characteristics of the adopter as perceived by the adopter,
empathy, dogmatism, amount of innovation knowledge, attitude
toward change, attitude toward risk, fatalism, satisfaction
with present condition, cosmopoliteness , change agent con-
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tact, information seeking orientation, social system norms,
and importance of interpersonal diffusion.
Conditions for change : elapsed time between first aware-
ness and adoption, ease of adoption, satisfaction with
present condition, past adoption record, and reaction of
family and friends.
Linkage systems : First awareness source, most influential
factor in adoption decision, sources of information and
their quality, availability of support systems, and
change agent contact.
To this writer's knowledge, there have been no previous applica-
tions of these change variables to the field of Christian education,
nor have there been applications of the Wolf multivariate model to
educational change theory. It is the purpose of this study to provide
a field test to ascertain the value of these variables as behavioral
predictors and to determine the worth of the Wolf model as an analytic
tool for viewing diffusion efforts.
Relatively few researchers have attempted to isolate specific
diffusion variables and measure their impact on the innovation communi-
cation process in the manner proposed by this study. The modus
operandi for the present research is basically an extension of:
1. The scale analysis techniques of Abell (1952) and
Rogers with Svenning (1969);
The factor analysis techniques of Kivlin and Fliegel2.
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(1967); and
3. The combined factor and multiple regression analysis
techniques of Howe (1976).
It is this writer's belief that isolating selected change variables
which appear to have predictive utility and determining their impact on
the diffusion/adoption process in a field test setting will provide a
significant contribution to knowledge of educational change theory as
well as to Christian education.
CHAPTER III
STUDY PROCEDURES
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Introduction
As discussed in Chapter One, the design for this study can be viewed
in terms of Havelock's general communication model: Who, transfers What,
by what Channel, to Whom, to What Effect? An application of this model
to the Catholic Charismatic Renewal would read: Christian educators
transfer the baptism in the Holy Spirit by informal or packaged teaching
sessions to new members of a prayer group to the effect that they receive
the baptism and begin the Spirit-filled Christian life.
In order to determine the variables which have an impact in the
communication of the baptism of the Holy Spirit, this study used a
descriptive research design which was guided by the following three
research questions:
1. What change variables were significantly related to
ease of adoption in the spread of the baptism in the
Holy Spirit among New England Catholic charismatic
prayer groups?
2. What change variables had the greatest impact on the
spread of the baptism in the Holy Spirit among New
England Catholic charismatic prayer groups?
3. Is the Wolf multivariate model a useful framework for
viewing the communication of innovation process?
Chapter Three describes research methods used in the study to
answer these three research questions. Detailed descriptions
of data
52
gathering instruments, sampling design and implementation, and data
collection and handling procedures are provided. Data processing and
analysis techniques used in this study are introduced at the end of
Chapter Three and described in more detail in Chapter Four.
Data Gathering Instruments
Two basic data gathering instruments were used in this ex post
facto survey research design. A mailed questionnaire (Appendix A) and
an interview schedule (Appendix B) were used to form the basis for a
two-tiered design.
The mail questionnaire was used to gather information on hypotheses
one, two and three. These general hypotheses, which were discussed in
Chapter One, involve change variables related to characteristics of the
innovator or change agent, the innovation itself, and the adopter of the
innovation.
Specific study hypotheses addressed using the mail questionnaire
include:
Hypothesis 1: Receiving the baptism in the Holy Spirit is
partially a function of the positive and negative characteristics of
this innovation as perceived by the target audience.
la. Relative advantage of an innovation, as perceived by
members of a social system, is positively related to
ease of adoption.
lb. Compatibility of an innovation, as perceived by members
of a social system, is positively related to ease of
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adoption.
lc. Complexity of an innovation, as perceived by members
of a social system, is negatively related to. ease of
adoption
.
l d. Trialabil ity of an innovation, as perceived by members
of a social system, is positively related to ease of
adoption.
le. Observability of an innovation, as perceived by members
of a social system, is positively related to ease of
adoption.
Hypothesis 2 : Receiving the baptism in the Holy Spirit is partially
a function of the positive and negative characteristics of the person or
group which shares this innovation as perceived by the target audience.
2a. Change agent effort is positively related to ease of
adoption.
2b. Client orientation of the change agent is positively
related to ease of adoption.
2c. Compatibility of the change agent's program with clients'
needs is positively related to ease of adoption.
2d. Change agent empathy with clients is positively related
to ease of adoption.
2e. Change agent credibility is positively related to ease
of adoption.
Hypothesis 3 : Receiving the baptism in the Holy Spirit is par-
tially a function of the positive and negative characteristics of the
persons who adopt this innovation.
3a. Adopter empathy is positively related to ease of
adoption.
3b. Adopter dogmatism is negatively related to ease
of adoption.
3c. Adopter knowledge of the innovation is positively
related to ease of adoption.
3d. A more favorable adopter attitude toward change is
positively related to ease of adoption.
3e. A more favorable adopter attitude toward risk is
positively related to ease of adoption.
3f. Adopter fatalism is negatively related to ease of
adoption.
3g. Adopter dissatisfaction with his present condition
is positively related to ease of adoption.
3h. Adopter cosmopoliteness is positively related to
ease of adoption.
3i. Adopter contact with change agents is positively
related to ease of adoption.
3j . Information seeking behavior by adopters is posi-
tively related to ease of adoption.
3k. Adopter membership in a social system with modern
norms is positively related to ease of adoption.
31. Interpersonal communication between adopter and
change agent is positively related to ease of
adoption.
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3m. Rato of adoption is positively related to ease of
adoption.
As seen in Appendix A, the content of the mail questionnaire
correlates directly with the above hypotheses. In some cases, synonyms
were used for terms which were determined to be unclear or misleading
during the field test on ten members of the Antioch Prayer Community
in Amherst, Massachusetts.
The interview schedule which was administered by this writer in a
case study format was used to gather information on hypotheses four
and five, i.e., change variables involving conditions for change and
linkage systems.
The specific study hypotheses addressed using the interview
schedule include:
Hypothesis 4 : Receiving the baptism in the Holy Spirit is
partially a function of the positive and negative conditions for change
within the organizational setting and the adopter.
4a. An adopter's past record of innovation adoption is
positively related to ease of adoption.
4b. An adopter's dissatisfaction with his present con-
dition is positively related to ease of adoption.
4c. Change agent contact is positively related to ease
of adoption.
4d. The existence of a supportive adoption unit within
an adopter's social system is positively related to
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ease of adoption.
4e. Adopter satisfaction with the adoption decision making
process is positively related to ease of adoption.
4f. A favorable reaction to the innovation by members of an
adopter's social system is positively related to ease
of adoption.
Hypothesis 5 : Receiving the baptism in the Holy Spirit is par-
tially a function of the positive and negative characteristics of the
communication systems which link innovators and adopters of this inno-
vation.
5a. Mass media channels are relatively more important than
interpersonal channels at the knowledge function in the
innovation-decision process.
5b. Interpersonal channels are relatively more important
than mass media channels at the persuasion function
in the innovation-decision process.
5c. Cosmopolite channels are relatively more important
than local ite channels for earlier adopters than for
later adopters.
5d. The effects of mass media channels are greater when
these media are coupled with interpersonal channels
in media forums.
5e. Credibility of the primary information source about
an innovation, as perceived by the target audience,
is positively related to ease of adoption.
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5f. Interpersonal communication about innovations is
mostly homophilous.
As seen in Appendix B, a combination of open-ended,* tunneled
, and
scaled items were used in the interview schedule to gather data on
hypotheses 4 and 5. Given the wide range of possible responses for
questions concerned with these hypotheses, it was determined that an
interview schedule administered on-site would be the optimal data
gathering instrument for the second phase of the study.
As outlined in Chapter One, the mail questionnaire and the inter-
view schedule were revised three times based upon feedback from ten
members of the "Friendship With Jesus" course at the University of
Massachusetts Newman Center in order to improve their content validity.
Both instruments were then field tested using ten members of the Antioch
prayer community in Amherst, Massachusetts to determine their reliability.
Each instrument was then modified based upon the results of the field
tests.
Sampling Design and Implementation
Introduction
The following section describes the sampling design and implementa-
tion for the mail survey and the case studies. Each phase of the study
is discussed separately since the sampling procedure differed for each
tier of the study.
Mail Survey
Preliminary plans for the sampling design were drawn in September,
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1976 and were based on listings in the 1975-76 directory of Catholic
charismatic prayer groups. The New England region of the directory was
selected as the study population because of the amount, of charismatic
activity presently involved in this part of the country, the limited
resources available to this researcher, and for reasons of personal
interest. The random sample used in this study was based on the actual
distribution of New England prayer groups as listed in the 1976-77
Catholic charismatic directory which was released in late October.
The size of the prayer group sample used in the mail survey was
determined on the basis of the level of precision required in making
valid generalizations from sample to population and on the total number
of New England prayer groups.
The degree of precision required in light of present educational
research practice was set at the .05 confidence level. A 20% random
sample of the 250 New England prayer groups was determined to be
acceptable, given that a return of 80% was necessary to meet the require-
ments of the desired precision level. In fact, a return of 84% was
achieved by January 20, 1977, rather than a response of 50-60% usually
involved in social science surveys of this nature (Kerlinger, 1964).
Several requirements were met by the sampling design used in the
mail survey:
1. The sample is representative of the entire target
population in terms of the selected variables.
2. The size of the sample drawn is sufficiently large
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to generalize reliably to the experience of all New
England prayer group members. That is, if the contact
persons are representative of other members of their
group, then the results of the sample can reliably be
generalized to all members of the New England prayer
groups.
3. The sample is a probability sample at all stages of
the selection process, since each eligible contact
person had an equal chance of being selected.
Case Studies
A preliminary letter (Appendix B) was mailed to thirty-five of the
groups surveyed by mail in January, 1977, to determine member interest
in participating in the second half of this study. Based upon expressed
interest and the limited resources of this researcher, eight groups were
contacted by phone concerning possible inclusion in the second phase of
the study. Due to time conflicts and other unresol vable problems, four
groups were selected as case study cites. All members of these groups
were then invited to participate in phase two of the research.
Thus, the interview schedule, which was designed to collect data
on general hypotheses 4 and 5, was administered to a random sample of
volunteers on an individual and group basis at the following four loca-
tions .
Antioch Prayer Community, Amherst, Massachusetts--February
17-26, 1977. Ten persons interviewed on an individual
basis.
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St. Anthony's Prayer Group, New Bedford, Massachusetts—
February 18, 1977. Seventeen persons interviewed
on a group basis.
Crown of Glory Prayer Group, Chester, Connecticut— February
22, 1977. Fourteen persons interviewed on a group
basis.
Emmanuel Prayer Group, Chicopee Falls, Massachusetts—
March 9, 1977. Nineteen persons interviewed on a
group basis.
The case study format for research on hypotheses 4 and 5 was
selected because of the nature of the variables involved in these
hypotheses. The variables chosen for this study from the change
literature which deal with conditions for change and linkage systems
are highly speculative and have not received widespread support (Rogers
and Shoemaker, 1971). It is not readily known how much of an influence
these variables have upon present educational practice.
The purpose of the interview schedule is to document whether these
variables significantly affected a prayer group member's adoption of
the baptism in the Holy Spirit. The schedule and the on-site visit
provided a highly structured and focused method of gathering desired
data. This approach also provided the flexibility needed to probe
into any additional information of interest which surfaced during the
interviews.
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Data Collection and Handling
This study involved the collection of data from selected prayer
group members in the New England area, which is Region. I of the 1976-77
Directory of Catholic Charismatic Prayer Groups. All data were collected
for the mail survey during the period of December 1, 1976-January 20,
1977; and all data for the case studies were collected using the inter-
view schedule during the period of February 1-March 9, 1977. All acti-
vities related to field contact, data handling prior to analysis, and
data editing and coding prior to processing, are described in the follow-
ing paragraphs.
A description of the contact with Charismatic Renewal Services and
Region I prayer groups is contained in the following outline of cor-
respondence and telephone conversations:
1. An initial letter of inquiry was mailed to Mr. Kevin
Ranaghan, Director of Charismatic Renewal Services,
Inc. (CRS), in late September. The letter contained
a brief synopsis of the proposed study and a request
for permission to use the prayer group directory as a
population. There was no response to the letter.
2. After three weeks had passed, this writer initiated a
series of phone calls to Mr. Ranaghan. He had left a
message for me with his personal secretary, Ms. Debby
Rosko. The message contained the desired permission
and the guideline that all contact with the prayer
groups would be channeled through Charismatic Renewal
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Services. Ms. Rosko was put in charge of handling all
contact with this writer.
3. In late October, this writer sent a letter to Ms. Rosko
concerning the specific plans for mailing the survey
questionnaires. There was no response to the letter.
4. After two weeks had passed, this writer again initiated
a series of phone calls to CRS. A substitute secretary
assured this writer that CRS had no knowledge of said
letter, but that she would leave a note for Ms. Rosko
who was on vacation for a week.
5. One week later, this writer contacted Ms. Rosko by
phone. Ms. Rosko said that the letter had been lost,
but the plan outlined by this writer had been approved
by Mr. Ranaghan.
6. During the first week of December, this writer forwarded
to CRS all the necessary materials to complete the mail
survey. Since there are no mailing addresses in the
prayer group directory, CRS agreed to address and mail
the questionnaire packets to selected Region I groups.
Each packet contained (1) a cover letter, (2) the
questionnaire, and (3) a stamped, self-addressed return
envelope (see Appendix A).
7. This writer initiated a series of phone calls to Ms. Rosko
in the two weeks following the mailing of materials to
CRS to insure that the process was flowing smoothly.
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8. Due to the low response rate before Christmas (50%), a
second mailing was made to non-respondent prayer groups
using the same process outlined in activity jt6. The only
change in content for the questionnaire packets was a new
cover letter (Appendix C). By January 20th, 84% of the
prayer groups had responded.
9. During the third week in January, this writer forwarded
to CRS the necessary materials to establish contact with
prayer groups concerning the case study phase of this
research. (Appendix D). Four of these prayer groups
were eventually selected for inclusion in this study.
10.
During the second week of February, this writer ini-
tiated a series of phone calls to CRS and to the four
selected prayer groups to schedule on-site visits during
the rest of the month.
Complete responsibility for the production, mailing, handling and
administration of the mail questionnaires and interview schedules was
assumed by this writer in conjunction with Charismatic Renewal Services.
Prior to analysis, all data collected in this study were handled solely
by this writer. Data received from the various groups for each tier
of the study were checked against master lists of the title, location
and contact person of the selected New England prayer groups to insure
that no spurious data were used.
All mail questionnaires were edited by this writer, including (1)
a review for notes provided by respondees, (2) a separate review for
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questionnaires invalidated by containing a systematic guess pattern,
and (3) a review of questionnaires for illegible responses and responses
which evidenced a refusal to answer the questions appropriately.
No invalid mail questionnaires were found during the editing
process, and any missing data found during the process were coded as
such. All usable questionnaire data were then coded and assembled for
computer processing.
Similar procedures were implemented for the interview schedules.
This writer administered the schedules to insure quality control of
data and to avoid the time and expense of training interviewers. As
discussed earlier in this chapter, the interview schedules were admin-
istered at four sites in Massachusetts and Connecticut to a total of
sixty persons during the period February 17-March 9, 1977.
After administration, the schedules were edited for clarity and
completeness, coded according to variable categories discussed in
Chapter Four, and then assembled for hand processing.
Data Processing and Analysis
The goal of the data analysis plan, which will be discussed in
detail in Chapter IV, can be viewed in terms of the three research
questions posed at the beginning of this chapter:
1. What change variables were significantly related to
ease of adoption in the spread of the baptism in the
Holy Spirit among New England Catholic charismatic
prayer groups?
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Various statistical tests of significance were used to determine
whether any or all of the thirty-five change variables involved in the
five study hypotheses were significantly related to innovation adoption.
For the mail questionnaire, Pearson correlations were calculated between
ease of adoption and twenty-three independent change variables involving
characteristics of the innovation, innovator and adopter. One tail
t- tests of significance were then calculated for the twenty-three cor-
relations. For the interview schedules, chi square and binomial tests
were used to determine the significance of responses on twelve indepen-
dent change variables involving conditions for change and linkage systems.
2. What change variables had the greatest impact on the
spread of the baptism in the Holy Spirit among New
England Catholic charismatic prayer groups?
A stepwise multiple regression analysis was calculated for the
twenty-three mail survey variables to determine those which had the
most impact on the diffusion of the baptism in terms of characteristics
of the innovation, innovator and adopter. Variables involving condi-
tions for change and linkage systems which were determined to be sig-
nificant in the chi square and binomial analyses of the interview
schedules were also considered as variables of greatest impact.
3. Is the Wolf multivariate model a useful framework for
viewing the communication of innovation process?
A principal components method of factor analysis was calculated
for the twenty-three mail survey variables to determine if these
variables would fall into categories similar to those designated as
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characteristics of innovation, innovator and adopter in the Wolf frame-
work. Any variables of significance from the interview schedule analysis
which appeared to clearly fit into the categories designated as conditions
for change and linkage systems in the Wolf framework were also used as
verification of the framework's usefulness.
Each of the specific steps of the data analysis procedure are dis-
cussed in detail in Chapter IV. Formats for processing and analyzing
the responses to both instruments and testing of the five specific study
hypotheses are also presented in the next chapter.
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CHAPTER IV
RESULTS
Introduction
Change variables which have had an impact on the spread of the
Charismatic Renewal in New England are examined in detail in Chapter IV.
The processing and analysis procedures for identifying these variables
from obtained data are discussed in terms of the three overarching
research questions presented in Chapter III. Mail survey and interview
results are examined separately under each research question.
Data analyses of thirty-five change variables and tests of the five
study hypotheses are presented in conjunction with the first research
question. The second research question is addressed via a multiple
regression analysis of mail survey variables and a discussion of signi-
ficant interview schedule variables. A factor analysis of mail survey
variables and a discussion of significant interview schedule variables
in terms of the Wolf multivariate change framework are presented in con-
junction with the third research question.
Question 1 . What change variables were significantly related to
ease of adoption in the spread of the baptism in the Holy Spirit among
New England Catholic charismatic prayer groups?
Mail Survey
Questionnaires with twenty-four interval scale items were mailed
to a 20% random sample of two hundred and fifty
prayer group contacts
in New England (Appendix A) in December, 1976.
Forty-two persons (84%)
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responded to the twenty-four item questionnaire by January 20, 1977.
Questionnaires were then edited, keypunched and assembled for
computer processing and analysis using the Statistical 'Package for
the Social Sciences (SPSS). Response frequencies, means and standard
deviations were calculated for each questionnaire item (Appendix E).
Pearson correlations were determined between the dependent variable of
ease of adoption (item #12) and twenty-three independent change variables
involving characteristics of the innovation, innovator and adopter. The
independent variables are underlined in the discussion of data analyses
below.
A positive or negative correlation of .257 or greater was required
for significance of the twenty-three Pearson correlations depending on
the direction of the relationship as suggested in previous research.
The level of significance adopted for analysis of mail survey variables
was .05, and the degrees of freedom for all t- tests was 40.
Significance test results for each operationalized component of the
three null hypotheses addressed in the mail survey were then used to
test each hypothesis.
Null Hypothesis #1. There is no relationship between receiving the
baptism in the Holy Spirit and the positive and negative characteristics
of this innovation as perceived by the target audience.
la. Relative advantage of an innovation, as perceived by the target
audience, is positively related to ease of adoption.
Mail Survey Item #1 . During the month before you received the
bap-
tism in the Holy Spirit, how beneficial did the baptism
appear to you in
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regard to your relationship with God?
Pearson R = -.27197
Resul_t. The correlation between relative advantage and ease of
adoption is not significant at the .05 level with 40 degrees of freedom.
1^. Compatibi 1 i ty of an innovation, as perceived by the target
audience, is positively related to ease of adoption.
Mail Survey Item #2 . During the month before you received the
baptism, how much was it in accord with your past religious education?
Pearson R = .00716
Result . The correlation between compatibility and ease of adoption
is not significant at the .05 level with 40 degrees of freedom.
lc . Complexity of an innovation, as perceived by the target
audience, is negatively related to ease of adoption.
Mail Survey Item #3 . During the month before you received the
baptism, how complicated did it seem to you?
Pearson R = .19419
Resul
t
. The correlation between complexity and ease of adoption
is not significant at the .05 level with 40 degrees of freedom.
l d. Trialabil ity of an innovation, as perceived by the target
audience, is positively related to ease of adoption.
Mail Survey Item #4 . During the month before you received the
baptism, how possible did it seem that you could receive it on a trial
basis before completely making up your mind to fully accept it?
Pearson R = .05430
Result. The correlation between trialabil ity and ease of adoption
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is not significant at the .05 level with 40 degrees of freedom.
!§.* Observability of an innovation, as perceived by the target
audience, is positively related to ease of adoption.
Mail Survey Item #5 . During the month before you received the
baptism, how much were you able to observe the effects of the baptism
on others?
Pearson R = .28091
Result . The correlation between observability and ease of adoption
is significant at the .05 level with 40 degrees of freedom.
Null Hypothesis #2 . There is no relationship between receiving the
baptism in the Holy Spirit and the positive and negative characteristics
of the person or group (innovator) which shares this innovation as per-
ceived by the target audience.
2a . Change agent effort is positively related to ease of adoption.
Mail Survey Item #6 . How would you describe the effort expended by
your Teacher to help you receive the baptism during the month before you
received it?
Pearson R = .08089
Result . The correlation between change agent effort and ease of
adoption is not significant at the .05 level with 40 degrees of freedom.
2b. Client orientation of the change agent is positively related
to ease of adoption.
Mail Survey Item #7 . During the month before you received the bap-
tism, did your Teacher seem more interested in you or in their
prayer
group?
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Pearson R = -.10284
Result . The correlation between client orientation and ease of
adoption is not significant at the .05 level with 40 degrees of freedom.
—* Compatibility of the change agent's program with clients' needs
is positively related to ease of adoption.
Survey Item #8 . During the month before you received the bap-
tism, how much did your Teacher try to help you realize your need for
the baptism?
Pearson R = -.01770
Result . The correlation between program compatibility and ease of
adoption is not significant at the .05 level with 40 degrees of freedom.
2d- Change agent empathy is positively related to ease of adoption.
Mail Survey Item #9 . How would you describe your Teacher's ability
to understand your feelings toward receiving the baptism during the month
before you received it?
Pearson R = -.06187
Result . The correlation between change agent empathy and ease of
adoption is not significant at the .05 level with 40 degrees of freedom.
2e . Change agent credibility is positively related to ease of
adoption.
Mail Survey Item #10 . How would you describe your Teacher's compe-
tence during the month before you received the baptism?
Pearson R = -.13371
Result. The correlation between change agent credibility and ease
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of adoption is not significant at the .05 level with 40 degrees of
freedom.
Null Hypothesis #3. There is no relationship between receiving
the baptism in the Holy Spirit and the positive and negative charac-
teristics of the persons who adopt this innovation.
Adopter empathy is positively related to ease of adoption.
—Survey Item #13 . How did you feel others would have described
you in terms of being an "understanding" person the month before you
received the baptism?
Pearson R = .20529
,
Result . The correlation between adopter empathy and ease of adopti
is not significant at the .05 level with 40 degrees of freedom.
3b . Adopter dogmatism is negatively related to ease of adoption.
Mail Survey Item #14 . How did you typically react to new ideas
discussed or presented by your Teacher during the month before you
received the baptism?
Pearson R = -.04684
Result . The correlation between adopter dogmatism and ease of
adoption is not significant at the .05 level with 40 degrees of freedom
3c . Adopter knowledge of the innovation is positively related to
ease of adoption.
Mail Survey Item #15 . How well did you understand the meaning and
purpose of the baptism during the month before you received it?
Pearson R = .08522
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Result.. The correlation between adopter knowledge and ease of
adoption is not significant at the .05 level with 40 degrees of freedom.
—
* —
more favorable adopter attitude toward change is positively
related to ease of adoption.
—
1
—Survey Item ^16 . During the month before you received the
baptism, how easy was it for you to make changes in the ways you
typically related to God?
Pearson R = .11733
Result . The correlation between adopter change attitude and ease
of adoption is not significant at the .05 level with 40 degrees of
freedom.
3e . A more favorable adopter attitude toward risk is positively
related to ease of adoption.
Mail Survey Item #17 . During the month before you received the
baptism, how much of a person risk did you feel was involved in receiv-
ing it?
Pearson R = .23818
Resul
t
. The correlation between adopter risk attitude and ease of
adoption is not significant at the .05 level with 40 degrees of freedom.
3f . Adopter fatalism is negatively related to ease of adoption.
Mail Survey Item #18 . How much did you feel you were able to control
events which were apt to influence your future life during the month be-
fore you received the baptism?
Pearson R = .08940
Result. The correlation between adopter fatalism and ease of
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adoption is not significant at the .05 level with 40 degrees of freedom.
Mopter dissatisfacti on with his present condition is positively
related to ease of adoption.
M_a_i1 Survey, Item #19. During the month before you received the
baptism, how satisfied were you about your relationship with God?
Pearson R = .31080
Resul
t
. The correlation between adopter dissatisfaction and ease
of adoption is significant at the .05 level with 40 degrees of freedom.
3h. Adopter cosmopol i teness is positively related to ease of
adoption.
Mail Survey Item #20 . How often were you involved in matters out-
side of your home town?
Pearson R = -.12070
Result . The correlation between adopter cosmopol i teness and ease
of adoption is not significant at the .05 level with 40 degrees of
freedom.
3i . Adopter contact with change agents is positively related to
ease of adoption.
Mail Survey Item #21 . How much contact did you have with people
who were actively involved in trying to initiate changes in your church?
Pearson R = -.11165
Result . The correlation between adopter contact with change agents
and ease of adoption is not significant at the .05 level with 40 degrees
of freedom.
3j . Information seeking behavior by adopters is positively related
75
to ease of adoption.
Na i
_
l Survey Item #22 . To what extent did you try to get information
on the baptism in addition to the information shared by your Teachers?
Pearson R = -.05453
Result. The correlation between adopter information seeking and
ease of adoption is not significant at the .05 level with 40 degrees
of freedom.
3k_. Adopter membership in a system with modern norms is positively
related to ease of adoption.
Mail Survey Item #23 . What would have been the typical reaction
to most of the members of your church if you would have tried to tell
9
them about the baptism?
Pearson R = .26834
Resul
t
. The correlation between adopter membership in a modern
system and ease of adoption is significant at the .05 level with 40
degrees of freedom.
31 . Interpersonal communication between adopter and change agent
is positively related to ease of adoption.
Mail Survey Item #24 . To what extent did personal friends influence
your decision to receive the baptism in the Holy Spirit?
Pearson R = .14063
Result . The correlation between interpersonal communication and
ease of adoption is not significant at the .05 level with 40 degrees
of freedom.
3m. Rate of adoption is positively related to ease of adoption.
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Mail Survey Item #1
1
. How much time elapsed between your first
awareness of the baptism in the Holy Spirit and when you received it?
Pearson R = .42871
Result . The correlation between rate of adoption and ease of
adoption is significant at the .05 level with 40 degrees of freedom.
Summary . As shown in Chart 1 on the next page, only four variables
were significantly related to ease of adoption at the .05 level. Thus,
null hypotheses involving characteristics of the innovation, innovator
and adopter of the baptism in the Holy Spirit cannot be rejected. In
terms of this research, there is no support for a relationship between
most of these characteristics and the adoption of the baptism in the
Holy Spirit.
On-Site Interviews
Interview schedules (Appendix B) were administered to a 33% ran-
dom sample of one hundred and eighty prayer group members (N = 60) at
four sites in Massachusetts and Connecticut during February and March,
1977.
The schedules were then edited, coded according to twelve variable
categories, and assembled for hand processing. Response frequencies
were tallied and placed into appropriate tables for analysis (Tables
2-13). Chi square tests of significance were used when appropriate.
Binomial tests with corrections for continuity were used instead
of
Chi square tests when expected cell frequencies were less
than 5.0.
The level of significance adopted for analysis of
interview schedule
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CHART 1
Summary of Correlations of Mail Survey
Variables With Ease of Adoption
Item # Variable Pearson r
1. relative advantage
-.27197
2 . compatibility
.00716
3 . complexity
.19419
4 . trial abil ity
-.05430
5 . observabil i ty .28091*
6 . change agent effort
.08089
7 . client orientation
-.10284
8. program compatibility
-.01770
9 . change agent empathy
-.06187
10 . change agent credibility -.13371
11 . rate of adoption .42871*
12 . ease of adoption 1.00000
13 . adopter empathy .20529
14 . adopter dogmatism -.04684
15 . adopter knowledge .08522
16 . adopter change attitude .11733
17 . adopter risk attitude .23818
18 . adopter fatalism .08940
19 . adopter satisfaction .31080*
20 . adopter cosmopol iteness -.12070
21 . adopter change agent contact -.11165
22 . adopter information seeking -.05453
23 . membership in modern system .26834*
24 . interpersonal communication .14063
*significant at the .05 level with 40 degrees of freedom
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variables was .05.
Significance test results for each operationalized component of
the two-study hypotheses addressed in the interview schedule were then
used to test the null of each hypothesis.
Null Hypothesis #4 . There is no relationship between receiving the
baptism in the Holy Spirit and the positive and negative conditions for
change within the organizational setting.
4a . An adopter's past record of innovation adoption is positively
related to ease of adoption.
Schedule Item #3 . The baptism in the Holy Spirit is a relatively
new idea in the modern Church. Can you name some examples of other new
religious ideas which you have adopted as an adult?
TABLE 2
Response Frequencies for Past Adoption
Record Related to Ease of Adoption
-
Adoption Record
Ease of Adoption Poor Good Totals
Difficult 11 0 11
Easy 37 12 49
Totals 48 12 60
Criteria. Using a one tail z test for a binomial distribution, a
frequency of 31 or better is required in a cell of interest for
signifi
cance.
79
ResuVt. A frequency of 12 in the Good Record/Easy Adoption cell
is too small to be significant. However, the opposite of the prediction
is significant because of the frequency of 37 in the Poor Record/Easy
Adoption cell.
Adopter satisfaction with his present condition is positively
related to ease of adoption.
Schedule Item #4 . Were you satisfied with your relationship with
God before you were baptized in the Spirit?
TABLE 3
Response Frequencies For Satisfaction
With Present Condition Related To Ease Of Adoption
Level of Satisfaction/Dissatisfaction
Ease of Adoption Dissatisfied Satisfied
.
Totals
Difficult 6 5 11
Easy 30 19 49
Totals 36 24 60
Criteria. Using a one tail z test for a binomial distribution, a
frequency of 31 or better is required in a cell of interest for signifi-
cance.
Result . A frequency of 30 in the Dissatisfied/Easy Adoption cell
is too small to be significant.
8Q
^ Change agent contact is positively related to ease of adoption.
Schedule Item #7. How much contact did you have with charismatics
before you received the baptism in the Holy Spirit?
TABLE 4
Response Frequencies For Change Agent
Contact Related To Ease of Adoption
Amount of Change Agent Contact
Ease of Adoption Little Much Totals
Difficult 7 4 11
Easy 32 17 49
Totals 39 21 60
!
Criteria . Using a one tail z test for a binomial distribution, a
frequency of 31 or better in a cell of interest is required for signi-
ficance.
Result . A frequency of 17 in the Much Contact/Easy Adoption cell
is too small to be significant. However, the opposite of the prediction
is significant because of the frequency of 32 in the Little Contact/Easy
Adoption cell.
4d. Support from an adoption unit within the adopter's social
system is positively related to ease of adoption.
Schedule Item #6c. Did you receive the baptism through the prayer
group at your church?
TABLE 5
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Response Frequencies For Adoption Unit
Support Related To Ease Of Adoption
Adoption Unit Support At Your Church?
Ease of Adoption Yes No Totals
Difficult 5 6 11
Easy 12 37 49
Totals 17 43 60
Criteria
. Using a one tail z test for a binomial distribution, a
9
frequency of 31 or better in a cell of interest is required for signi-
ficance.
Result . A frequency of 12 in the Yes/ Easy Adoption cell is too
small to be significant. However, the opposite of the prediction is
significant because of the frequency of 37 in the No/Easy Adoption cell.
4e . Adopter satisfaction with the adoption decision making process
is positively related to ease of adoption.
Schedule Item #8 . Are you satisfied with your decision to receive
the baptism in the Holy Spirit?
TABLE 6
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Response Frequencies For Satisfaction With
Decision To Adopt Related To Ease Of Adoption
Satisfied With Decision?
Ease of Adoption Yes No Totals
Difficult 11 0 11
Easy 48 1 49
Totals 59 1 60
Criteria
. Using a one tail z test for a binomial distribution, a
frequency of 31 in a cell of interest is required for significance.
Result . A frequency of 48 in the Yes/Easy Adoption cell is large
enough to be significant.
4f . A favorable reaction to the innovation by members of the adopt -
ers social system is positively related to ease of adoption.
Schedule Item #6 . What was the reaction of your family, friends and
fellow church members towards your reception of the baptism in the Holy
Spirit?
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TABLE 7
Response Frequencies For Social System Reaction
To The Innovation Related To Ease Of Adoption
Typical Reaction of Social System Members
Ease of Adoption Negative Positive C.S.E.W.* Totals
Difficult 6 3 2 11
Easy 14 15 20 49
Totals 20 18 22 60
*C.S.E.W. = Can't Say Either Way
Criteria . Using a one tail z test for a binomial distribution, a
frequency of 22 or better is required in a cell of interest for signi-
ficance.
Result . A frequency of 15 in the Positive Reaction/Easy Adoption
cell is too small to be significant.
Null Hypothesis #5 . There is no relationship between receiving
the baptism in the Holy Spirit and the positive and negative character-
istics of the communication systems which link innovators and adopters
of this innovation.
5a . Mass media channels are relatively more important than inter-
personal channels at the knowledge function in the innovation decision
process.
Schedule Item #2. How did you first become aware of the baptism
in the Spirit?
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TABLE 8
Response Frequencies For Total Group (N=60) On
Type Of Medium By Which They First Became
Knowledgeable About The Baptism In The Holy
Spirit
Medium Response of Total Group
Mass Media 5 (30)
Interpersonal 55 (30)
Totals 60
NOTE: Expected frequencies are in parentheses ().
Criteria , df = 1 , significance established if chi square is greater
than 3.841
.
Result . Chi square = 40.016 with Yates correction, therefore sig-
nificance is established. However, examination of the data reveals that
interpersonal, not mass media, channels are more important at the know-
ledge function.
5b . Interpersonal channels are relatively more important than mass
media channels at the persuasion function in the innovation decision
process.
Schedule Item #5 . Who or what was the most influential factor in
your decision to receive the baptism in the Holy Spirit and why?
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TABLE 9
Response Frequencies For Total Group (N = 60) On Type
Of Medium Which Most Persuaded Them To Receive
The Baptism In The Holy Spirit
Medi urn Response of Total Group
Mass Media 2 (30)
58 (30)Interpersonal
Totals 60
NOTE: Expected frequencies in parentheses ().
Criteria , df = 1 , significance established if chi square is
greater than 3.841.
Result . Chi square = 50.42 with Yates correction, therefore sig-
nificance is established. Examination of the data confirms that inter-
personal channels are more important at the persuasion function.
5c . Mass media channels are relatively more important than inter-
personal channels for earlier adopters than for later adopters at the
persuasion function of the innovation decision process.
Schedule Item #1 . How much time elapsed between your first awareness
of the baptism in the Holy Spirit and when you received it?
TABLE 10
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Response Frequencies On Adopter Categories Related To
Type Of Medium Which Most Persuaded Adopters To
Receive The Baptism In The Holy Spirit
.
Medi urn Adopter Categories
Early Adopter Late Adopter Totals
Mass Media 4 0 4
Interpersonal 47 9 56
Totals 51 9 60
Criteria . Using a one tail z test for a binomial distribution, a
frequency of 32 is required in a cell of interest for significance.
Result . A frequency of 4 in the Early Adopter/Mass Media cell is
too small to be significant. Interestingly, the frequency of 9 in the
Late Adopter/Interpersonal cell is significant in a one tail z test of
a binomial distribution.
5d . The effect of mass media are greater when these media are
coupled with interpersonal channels in media forums.
Schedule Item #5b . Were there any other sources of information
which persuaded you to receive the baptism? What were they?
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TABLE 11
Response Frequencies On Type of Medium Which Was The
Secondary Source of Persuasion For The Total
Group (N = 42)
Medi urn Response of Total Group
Mass Media 28 (21)
Interpersonal 14 (21)
Totals 42
NOTE: Expected frequencies are in parentheses ().
Criteria , df = 1 , significance established if chi square is
greater than 3.841.
Resul
t
. Chi square = 4.0238 with Yates correction, therefore sig-
nificance is established. Examination of the data confi rms' that mass
media effect on adoption was enhanced when coupled with interpersonal
channels.
5e . Interpersonal communication is mostly homophilous.
Schedule Item #5a . Did the person(s) who influenced your decision
to receive the baptism in the Holy Spirit seem to be a lot like you?
TABLE 12
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Response Frequencies Of Total Group (N = 46)
On Whether The Person(s) Who Influenced
Their Adoption Decision Seemed To Be
Like Them
Seem Like You? Response of Total Group
Yes 25 (23)
No 21 (23)
Totals 46
NOTE: Expected frequencies are in parentheses ().
Criteria ., df - 1 , significance established if chi square is greater
than 3.841
.
|
Resul
t
. Chi square = .1956 with Yates correction, therefore signi-
ficance cannot be established.
5f . Credibility of the primary innovation information source, as
perceived by the target audience, is positively related to ease of
adoption.
Schedule Item #9 . How would you evaluate each means of communication
which was involved in your reception of the baptism in terms of its worth
as an accurate and reliable source of information?
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TABLE 13
Response Frequencies On Credibility Of
Primary Information Source Related
To Ease Of Adoption
Ease of Adoption Was Primary Information Source Credible?
Yes No Totals
Difficult 10 1 11
Easy 47 2 49
Totals 57 3 60
Criteria. Using a one tail z test for a binomial distribution.
frequency of 31 in a cell of interest is required for si gnificance.
Result . A frequency of 47 in the Yes/Easy Adoption cell is large
enough to be significant.
Summary . Variables involving conditions for change which proved
to be significant include: past adoption record, change agent contact,
existence of a supportive adoption unit, and adopter satisfaction with
the adoption decision making process. Since four of the six operation-
alized components of Hypothesis #4 were significant, this researcher
concludes that the null hypothesis, i.e., characteristics of the condi-
tions for change are not related to receiving the Spirit baptism, can
be rejected. In terms of this research, there is support for viewing
the positive and negative conditions for change as partial functions
of the adoption of innovation process.
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It should be noted, however, that three of the four significant
variables were reversals of predictions in the literature. According
to prior research as cited in Chapter Two, ease of adoption is posi-
tively related to a good adoption record, much change agent contact
and adoption unit support from insi de the social system. However, in
terms of this research, ease of adoption is positively related to a
poor adoption record, little change agent contact and adoption unit
support from outside the social system.
Variables involving linkage systems which proved to be significant
include: importance of interpersonal communication at the knowledge
function of the innovation decision process, importance of interpersonal
conmuni cation at the persuasion function in the innovation decision pro-
cess, importance of interpersonal communication for later adopters, en-
hanced mass media effect on adoption when coupled with interpersonal
communication channels in media forums, and importance of the credibility
of a primary information source.
Since five of the six operationalized components of Hypothesis #5
were significant, this researcher concludes that the null hypothesis,
i.e., characteristics of the linkage systems are not a partial
function
of the adoption of innovation process, can be rejected. In terms of
this research, there is support for a relationship
between many of the
positive and negative characteristics of the communication
systems which
link innovators and adopters and the adoption of the
baptism in the Holy
Spi rit.
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It should be noted, however, that the significant variable in-
volving the importance of interpersonal communication at the knowledge
function of the innovation decision process is a reversal of the prior
research prediction of the importance of mass media at the knowledge
function. Also, in terms of this research, the predicted importance
of mass media to early adopters proved to be a less vital issue than
the importance of interpersonal channels for late adopters.
Summary of Question 1
Eight of the thirty-five change variables examined in this study
were significantly related to ease of adoption in accordance with
predictions from prior research. These include:
1. Observability of the innovation
2. A short time period between awareness and adoption
(rate of adoption)
3. Adopter satisfaction with his present condition
4. Adopter membership in a system with modern norms
5. Adopter satisfaction with the adoption decision
making process
6. Importance of interpersonal communication at the
persuasion function in the innovation decision process
7. Enhanced mass media effect on adoption when coupled with
interpersonal communication channels in media forums
8. Importance of the credibility of the primary information
source
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Five other change variables also proved to be significantly
related to ease of adoption, but these did not agree with predictions
from prior research. These include:
1. A poor innovation adoption record
2. Little adopter contact with change agents
3. An adopter's having to seek support from an
adoption unit outside his social system
4. Importance of interpersonal communication at the
knowledge function in the innovation decision process
5. Interpersonal channels are more important for late
. adopters
Question 2 . What change variables had the greatest impact on the
spread of the baptism in the Holy Spirit among New England Catholic
charismatic prayer groups?
Mail Survey
A stepwise multiple regression analysis of the twenty-three mail
survey variables was conducted to identify those variables accounting
for the largest percentage of variance in ease of adoption for the
baptism in the Holy Spirit.
In the stepwise method, the computer selects variables to enter
into the equation in single steps in order from best to worst predictor
of variance. In other words, the variable that explained the greatest
amount of variance in the dependent variable of ease of adoption
was
entered first; the variable that explained the greatest amount of
variance in conjunction with the first variable was entered second, etc
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The results of the analysis are summarized in Appendix F. When all
predictor variables were entered into the equation, 82% of the variance
in ease of adoption was accounted for. Overall, the simple correlations
between characteristics of the innovation, innovator and adopter and
ease of adoption were low. Only four variables: rate of adoption,
adopter satisfaction with his present condition, observability of the
innovation's effects, reaction of fellow church members to the innova-
tion, were significant at the .05 level.
In addition to the four significant predictors, the three mail
survey change variables which also accounted for most of the variance
(72%) on ease of adoption include:
1. Client orientation of the change agent;
2. Effort expended by the change agent; and
3. Change agent helping adopter to realize need for
innovation
.
On-Site Interviews
Significant adoption predictors identified through chi square and
binomials tests of responses for twelve change variables on the interview
schedules include:
1. Importance of adopter satisfaction with the adoption
decision making process
2. Importance of interpersonal channels at the persuasion
function in the innovation decision process
Increase of the persuasive effect of mass media channels3 .
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when coupled with interpersonal channels
4. Credibility of the primary information source about
the innovation
5. Interpersonal channels are more important to later
adopters at the persuasion function in the innovation
decision process
6. A poor innovation adoption record is positively related
to ease of adoption
7. Little adopter contact with change agents is positively
related to ease of adoption
8. An adopter's having to seek adoption support outside
of his social system is positively related to ease of
adoption
9. Interpersonal channels are relatively more important
than mass media channels at the knowledge function in
the innovation decision process.
Summary of Question 2
Since nine of the twelve change variables included in the interview
schedules proved to be statistically significant, it seems logical to
conclude that change variables pertaining to conditions for change and
linkage systems appear to have had the greatest impact on the spread of
the baptism in the Holy Spirit ambng New England Catholic charismatic
prayer groups. In addition, three of the significant predictors from
the mail survey analysis, rate of adoption, membership in a modern system
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and satisfaction with one's present condition, could be viewed as
conditions for change as well as characteristics of the adopter. This
viewpoint lends even more weight to the conclusion that variables having
the greatest impact on diffusion of this innovation pertained to con-
ditions for change and linkage systems.
Question 3 . Is the Wolf multivariate model a useful framework for
viewing the communication of innovation process?
Mail Survey
A factor analysis of mail survey variables was performed in order
to determine whether response patterns to the questionnaire would co-
incide with variable categories involving characteristics of the innova-
tion, innovator and adopter as outlined in the Wolf framework.
The twenty-three mail survey variables were entered into a principal
component factor analysis. Factors with a minimum eigen value of 1.0
were then rotated using the Varimax method. The Varimax rotation yielded
eight factors which accounted for 75% of the variance. The rotated
factor loadings are presented in Appendix G.
The interpreted factors of variables with correlations of .5 or
better include:
1. A positive loading on change agent effort, client orienta-
tion of the change agent, change agent helping adopter to
realize his need of the innovation, change agent empathy,
and change agent competence. This factor coincides with
the category of characteristics of the innovator.
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3. A positive loading on trialability of the innovation,
adopter cosmopol i teness
,
and adopter change agent contact.
A negative loading on rate of adoption.
4. A positive loading on adopter knowledge of the innovation,
and a negative loading on rate of adoption and adopter
fatalism.
5. A positive loading on innovation compatibility, innovation
complexity, adopter attitude toward change, and adopter
satisfaction with his present condition.
2. A positive loading on innovation relative advantage and
adopter information seeking behavior.
6. A positive loading on importance of interpersonal channels
for persuasion, and a negative loading on adopter risk
attitude.
7. A positive loading on adopter empathy.
8. A positive loading on innovation observability and ease
of adoption.
Factor One did coincide with the framework category of innovator
characteristics, but the variables in the categories of innovation and
adopter characteristics emerged in seven patterns rather than the two
desired. Thus, the factor analysis suggests that variables involving
characteristics of the innovation, innovator and adopter should be viewed
in eight categories rather than three. The high loadings of certain
variables on a given factor also suggests that the questionnaire
could
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be reduced in length and reorganized to gather information on the
eight factors.
On-Site Interviews
Since the variables involving conditions for change and linkage
systems from the interview schedules faired so well in terms of statis-
tical significance, it seems logical to conclude that these two cate-
gories of the multivariate framework can be verified as to their use-
fulness in viewing the communication of innovation process. The "good-
ness of fit" of interview schedule variables into their respective
categories is also intuitively satisfying.
*
Summary of Question 3
Since Factor One coincided with the characteristics of the inno-
vation category in the factor analysis and the conditions for change
and linkage system categories proved to be highly significant, it
appears that three of the five change variable categories suggested by
Wolf appear to be quite useful for viewing the communication of inno-
vation process.
Introduction
CHAPTER V
SUMMARY
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The lips of the wise spread knowledge, but the hearts
of fools are not so. (Proverbs 15:7 NASB)
The true believers of Jesus Christ are exhorted in His "Great
Commission" to be involved in the spread of the Gospel. The "Good
News" that Christ died for the salvation of all men is to be shared
through the teaching of "faithful men." In this manner, the members
of Christ's body on earth, which is the Church, fulfill the Great
Commi ssion.
The essence of all Christian education programs is the dissemina-
tion of the innovation which will be forever new. This innovation is
the new life in Christ which God gives to men. The focus of this study
is the release of the Holy Spirit in a Christian's new life in Christ.
This experience has many names, but is usually referred to as the bap-
tism in the Holy Spirit. The dissemination of this Christian education
innovation within the Catholic Church was examined in this study.
The Catholic church, as well as all Christian churches, is again
experiencing a spiritual renewal which is beginning to affect all members
of Christ's body on earth. Christian educators who have experienced the
release of the Holy Spirit are now faced with the problem of how to dis-
seminate this innovation to other Christians who desire to experience the
full release of the Spirit in their lives.
It is this writer's belief that social science methods hold tremen-
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dous potential for Christian education if they are used in line with
the Spirit and will of god. Social science theories of educational
change can aid Christian educators in the identification of pertinent
variables involved in the central experience of the Charismatic Renewal,
the baptism in the Holy Spirit.
For this study, educational change theories were utilized to aid in
the identification of variables involved in the diffusion of this exper-
ience within the Catholic church. The specific problem addressed in this
study was the identification and analysis of diffusion variables that had
an impact on the spread of the Charismatic Renewal among New England
Catholic charismatic prayer groups.
The null hypotheses examined in this research include:
1. There is no relationship between receiving the baptism in
the Holy Spirit and the positive and negative characteris-
tics of this innovation as perceived by the target audience.
2. There is no relationship between receiving the baptism in
the Holy Spirit and the positive and negative characteris-
tics of the person or group which shares this innovation
as perceived by the target audience.
3. There is no relationship between receiving the baptism in
the Holy Spirit and the positive and negative characteris-
tics of the persons who adopt this innovation.
4. There is no relationship between receiving the baptism in
the Holy Spirit and the positive and negative conditions
for change within the organizational setting.
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5. There is no relationship between receiving the baptism
in the Holy Spirit and the positive and negative char-
acteristics of the communication systems which link
innovators and adopters of this innovation.
Each hypothesis contained a specific set of operationalized com-
ponents which were identified through a review of previous research.
The world of diffusion research literature is indeed a complex panorama
involving at least eighteen major traditions. Luckily, the research
traditions of education and rural sociology were found to be particularly
helpful in isolating variables and research patterns of interest to this
study. The majority of surveyed literature was drawn from these two
traditions and it focuses on the communication of cultural and/or instruc-
tional innovations.
A sample of Charismatic Renewal literature which deals with the dis-
semination of the baptism in the Holy Spirit and the concept of change
was also reviewed. Other pertinent considerations from the literature
were cited, and a justification for the proposed research was presented.
Justification of Proposed Research
The change variables selected for this study from diffusion litera-
ture were those believed to have some predictive utility related to the
dissemination of the baptism in the Holy Spirit. For organizational
purposes. Wolf's (circa, 1975) multivariate change model was used as a
framework for categorizing variables selected mainly from Rogers and
Shoemaker's (1971) compilation of empirical diffusion studies.
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The thirty-five change variables selected from the literature for
this study appear in their respective categories:
Characteristics of the innovation as perceived by the target
audience: relative advantage, compatibility, complexity, trialability,
and observability.
Cha racteristics of the innovator as perceived by the target audience:
amount of effort expended, client orientation, aiding client need realiza-
tion, empathy, and competency.
Character!* sti cs of the adopter as perceived by the adopter: empathy,
dogmatism, amount of innovation knowledge, attitude toward change, atti-
tude toward risk, fatalism, satisfaction with present condition, cosmo-
politeness, change agent contact, information seeking orientation, social
system norms, and importance of interpersonal diffusion.
Conditions for change : elapsed time between first awareness and
adoption, ease of adoption, satisfaction with present condition, past
adoption record, and reaction of family and friends.
Linkage systems : First awareness source, most influential factor in
adoption decision, sources of information and their quality, availability
of support systems, and change agent contact.
To this writer's knowledge, there have been no previous applications
of these change variables to the field of Christian education, nor have
there been applications of the Wolf multivariate model to educational
change theory. It was the purpose of this study to provide a field test
to ascertain the value of these variables as behavioral predictors and
to determine the worth of the Wolf model as an analytic tool for viewing
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diffusion efforts.
Relatively few researchers have attempted to isolate specific
diffusion variables and measure their impact on the innovation communi-
cation process in the manner proposed by this study. The modus operandi
for the present research was basically an extension of:
1. The scale analysis techniques of Abell (1952) and
Rogers and Svenning (1969);
2. The factor analysis techniques of Kivlin and Fliegel
(1967); and
3. The combined factor and multiple regression analysis
techniques of Howe (1976).
It was this writer's belief that isolating selected change variables
which appear to have predictive utility and determining their impact on
the diffusion/adoption process in a field test setting would provide a
significant contribution to knowledge of educational change theory as
well as to Christian education.
Study Procedures
The design for this study can be viewed in terms of Havelock's
(1969) general communication model: Who, transfers What, by what
Channel, to Whom, to what Effect? An application of this model to the
Catholic Charismatic Renewal would read: Christian educators transfer
the baptism in the Holy Spirit by informal or packaged teaching sessions
to new members of a prayer group to the effect that they receive the
baptism and begin the Spirit-filled Christian life.
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In order to determine the variables which have had an impact on
the communication of the baptism in the Holy Spirit, this study used
a descriptive research design which was guided by three overarching
research questions. In the section below, related study procedures
and results are presented in terms of each research question.
Question 1. What change variables were significantly related to
ease of adoption in the spread of the baptism in the Holy Spirit among
New England Catholic charismatic prayer groups?
Mail Survey
Questionnaires with twenty-four interval scale items were mailed
to a random sample of fifty prayer group contacts in New England in
December, 1976. Forty-two persons (84%) responded to the twenty-four
item questionnaire by January 20, 1977.
Questionnaires were then edited, keypunched and assembled for
conputer processing and analysis using the Statistical Package for the
Social Sciences (SPSS). Response frequencies, means and standard de-
viations were calculated for each questionnaire item. Pearson corre-
lations were determined between the dependent variable of ease of
adoption and twenty-three independent change variables involving char-
acteristics of the innovation, innovator and adopter.
A positive or negative correlation of .257 or greater was required
for significance of the twenty-thYee Pearson correlations depending on
the direction of the relationship suggested in previous research. The
level of significance adopted for analysis of mail survey variables was
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.05, and the degrees of freedom for all t-tests was 40. A correlation
of .257 or better was required for significance at the .05 level.
Significance test results for each operationalized component of the
three null hypotheses addressed in the mail survey were then used to
test each hypothesis.
Summary . As shown in the chart on the next page, only four variables
were significantly related to ease of adoption at the .05 level. Thus the
null hypotheses involving characteristics of the innovation, innovator
and adopter of the baptism in the Holy Spirit could not be rejected. In
spite of widespread support from related research, there was no support
in this research for viewing most of these characteristics as partial
functions of the adoption of innovation process.
On-Site Interviews
Interview schedules were administered to a total of sixty randomly
selected volunteers at four sites in Massachusetts and Connecticut dur-
ing February and March, 1977.
The schedules were then edited, coded according to twelve variable
categories, and assembled for hand processing. Response frequencies
were tallied and placed into appropriate tables for analysis. Chi square
tests of significance were used when appropriate. Binomial tests with
corrections for continuity were used instead of chi square tests when
expected cell frequencies were less than 5.0. The level of significance
adopted for analysis of interview schedule variables was .05.
Significance test results for each operationalized component
ot the
Summary of Correlations of Mail Survey
Variables With Ease of Adoption
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Item # Variable Pearson r
1 . relative advantage
-.27197
2 . compatibi 1 ity
.00716
3 . complexity
.19419
4 . trialabil ity
-.05430
5 . observabi 1 ity
.28091*
6. change agent effort
.08089
7 . client orientation
-.10284
8 . program compatibility
-.01770
9. change agent empathy
-.06187
10 . change agent credibility
-.13371
11 . rate of adoption .42871*
12 . ease of adoption 1.00000
13 . adopter empathy .20529
14 . adopter dogmatism -.04684
15 . adopter knowledge .08522
16 . adopter change attitude .11733
17 . adopter risk attitude .23818
18 . adopter fatalism .08940
19 . adopter satisfaction .31080*
20 . adopter cosmopol iteness -.12070
21 . adopter change agent contact -.11165
22 . adopter information seeking -.05453
23 . membership in modern system .26834*
24 . interpersonal communication .14063
^significant at the .05 level with 40 degrees of freedom
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two study hypotheses addressed in the interview schedule were then used
to test the null of each hypothesis.
S ummary . Variables involving conditions for change which proved to
be significant include: past adoption record, change agent contact,
existence of a supportive adoption unit, and adopter satisfaction with
the adoption decision making process. Since four of the six operational-
ized components of Hypothesis #4 were significant, this researcher con-
cludes that the null hypothesis, i.e., characteristics of the conditions
for change are not a partial function of the adoption process, can be
rejected. This research supports related research findings that the
positive and negative conditions for change can be viewed as partial
functions of the adoption of innovation process.
It should be noted, however, that three of the four significant
variables were reversals of predictions in the literature. According
to prior research as cited in Chapter Two, ease of adoption is positively
related to a good adoption record, much change agent contact and adoption
unit support from inside the social system. However, in terms of this
research, ease of adoption is positively related to a poor adoption
record, little change agent contact and adoption unit support from outsi de
the social system.
Variables involving linkage systems which proved to be significant
include: importance of interpersonal communication at the knowledge
function of the innovation decision process, importance of interpersonal
communication at the persuasion function in the innovation decision
process, importance of interpersonal communication for later adopters.
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enhanced mass media effect on adoption when coupled with interpersonal
communication channels in media forums, and importance of the credi-
bility of the primary information source.
Since five of the six operationalized components of Hypothesis #5
were significant, this researcher concludes that the null hypothesis,
i.e., characteristics of the linkage systems are not related to the
adoption of the Spirit baptism can be rejected. In line with previous
research efforts, there was support in this research for viewing the
positive and negative characteristics of the communication systems
which link innovators and adopters as partial functions of the adoption
of innovation process.
It should be noted, however, that the significant variable involving
the importance of interpersonal communication at the knowledge function
of the innovation decision process is a reversal of the prior research
prediction of the importance of mass media at the knowledge function.
Also, in terms of this research, the predicted importance of mass media
to early adopters proved to be a less vital issue than the importance of
interpersonal channels for late adopters.
Summary of Question 1
Eight of the thirty-five change variables examined in this study
were significantly related to ease of adoption in accordance with pre-
dictions from prior research. These include:
1. Observability of the innovation
2. A short time period between awareness and adoption
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(rate of adoption)
3. Adopter satisfaction with his present condition
4. Adopter membership in a system with modern norms
5. Adopter satisfaction with the adoption decision
making process
6. Importance of interpersonal communication at the
persuasion function in the innovation decision process
7. Enhanced mass media effect on adoption when coupled
with interpersonal communication channels in media
forums
8. Importance of the credibility of the primary information
source
Five other change variables also proved to be significantly
related to ease of adoption, but these did not agree with predictions
from prior research. These include:
1. A poor innovation adoption record
2. Little adopter contact with change agents
3. An adopter's having to seek support from an adoption
unit outside his social system
4. Importance of interpersonal communication at the knowledge
function in the innovation decision process
5. Interpersonal channels are more important for late adopters
Question 2 . What change variables had the greatest impact on the
spread of the baptism in the Holy Spirit among New England Catholic
charismatic prayer groups?
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Mail Survey
A stepwise multiple regression analysis of the twenty-three mail
survey variables was conducted to identify those variables accounting
for the largest percentage of variance in ease of adoption for the bap-
tism in the Holy Spirit.
When all predictor variables were entered into the equation, 82%
of the variance in ease of adoption was accounted for. Overall, the
simple correlations between characteristics of the innovation, innovator
and adopter and ease of adoption were low. Only four variables: rate
of adoption, adopter satisfaction with his present condition, observa-
bility of the innovation's effects, reaction of fellow church members
t
to the innovation were significant at the .05 level.
In addition to the four significant predictors, the three mail
survey change variables which also accounted for most of the variance
(72%) on ease of adoption include:
1. Client orientation of the change agent;
2. Effort expended by the change agent, and
3. Change agent helping adopter to realize need for
innovation.
On-Site Interviews
Significant adoption predictors identified through chi square and
binomials tests of responses for twelve change variables on the interview
schedules include:
1. Importance of adopter satisfaction with the adoption
no
decision making process;
2. Importance of interpersonal channels at the persuasion
function in the innovation decision process;-
3. Increase of the persuasive effect of mass media channels
when coupled with interpersonal channels;
4. Credibility of the primary information source about the
innovation;
5. Interpersonal channels are more important to later
adopters at the persuasion function in the innovation
decision process;
6. A poor innovation adoption record is positively related
to ease of adoption.
7. Little adopter contact with change agents is positively
related to ease of adoption.
8. An adopter's having to seek adoption support outside of
his social system is positively related to ease of
adoption, and
9. Interpersonal channels are relatively more important
than mass media channels at the knowledge function in
the innovation decision process.
Summary of Question 2
Since nine of the twelve change variables included in the interview
schedules proved to be statistically significant, it seems logical to
conclude that change variables pertaining to conditions for change and
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linkage systems appear to have had the greatest impact on the spread of
the baptism in the Holy Spirit among New England Catholic charismatic
prayer groups. In addition, three of the significant predictors from
the mail survey analysis, rate of adoption, membership in a modern system,
and satisfaction with one's present condition, could be viewed as condi-
tions for change as well as characteristics of the adopter. This view-
point lends even more weight to the conclusion that variables having
the greatest impact on diffusion of this innovation pertained to con-
ditions for change and linkage systems.
Question 3. Is the Wolf multivariate model a useful framework for
viewing the communication of innovation process?
Mail Survey
A factor analysis of mail survey variables was performed in order
to determine whether response patterns to the questionnaire would coin-
cide with variable categories involving characteristics of the innovation,
innovator and adopter as outlined in the Wolf framework.
The twenty-three mail survey variables were entered into a principal
component factor analysis. Factors with a minimum eigen value of 1.0
were then rotated using the Varimax method. The Varimax rotation yielded
eight factors which accounted for 75% of the variance.
Factor One did coincide with the framework category of innovator
characteristics, but the variables in the categories of innovation and
adopter characteristics emerged in seven factors rather than the two
desired. Thus, the factor analysis suggests that variables involving
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characteristics of the innovation, innovator and adopter should be
viewed in eight categories rather than three. The high loadings of
certain variables on a given factor also suggests that. the question-
naire could be reduced in length and reorganized to gather information
on the eight factors.
On-Site Interviews
Since the variables involving conditions for change and linkage
systems from the interview schedules faired so well in terms of statis-
tical significance, it seems logical to conclude that these two cate-
gories of the multivariate framework can be verified as to their use-
fulness in viewing the communication of innovation process. The "good-
ness of fit" of interview schedule variables into their respective
categories is also intuitively satisfying.
Summary of Question 3
Since Factor One coincided with the characteristics of the innova-
tion category in the factor analysis and the conditions for change and
linkage system categories proved to be highly significant, it appears
that three of the five change variable categories suggested by Wolf
appear to be quite useful for viewing the communication of innovation
process
.
Study Limitations
The bane of the researcher's existence during this research was
the limited amount of available resources. Efforts to achieve the ideal
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goal of generalization of study results to all Catholic chari smatics
were hampered by limited resources. Thus, feasible alternatives were
implemented. These include:
1. Use of prayer group contact persons in New England
for the mail survey rather than a multi-level group
sampling on a national basis.
2. Use of only four case study sites in Massachusetts
and Connecticut rather than a large random sample
of groups on a national basis.
3. Exclusion of a follow-up study of persons who
decided not to receive the baptism in the Holy
Spirit.
Recommendations for Further Research
Based upon results and limitations of this study, recommendations
for further research include:
1. Replication of this study on a national level using
either the mail survey or case study research method
within a design based upon a proportional random
sampling of selected groups.
2. Investigation of the perceptions and attitudes of
non-adopters in terms of educational change theory.
3. Another application of educational change theory to
a less controversial and more operational i zable
Christian education innovation such as a new curriculum
or use of an audio-visual aid.
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Discussion of Results
Overall, educational change theory did not fare too well in this
application to a Christian education innovation. Only eight of the
thirty-five change variables selected for this study significantly
agreed with predictions from prior research cited in Chapter Two, and
five study variables were actually reversals of change theory predic-
tions.
This writer had hoped that many more of the variables selected for
this study would prove to be significantly related to ease of adoption.
The thirty-five variables examined in this research were supposedly the
"cream" of the change theory crop.
At this stage of the study, this writer is sorely tempted to
"throw the baby out with the bath" in terms of the poor overall results.
However, the variables which were significantly related to ease of adop-
tion cannot be ignored or glossed over. These variables are scientifically
derived information which could have an effect on the practice of Christian
educators and possibly all educational change agents.
The results of the multiple regression and factor analyses were
also disappointing. This writer had hoped that a long list of significant
mail survey variables would have been available for experimentation in the
regression analysis. The same high hopes existed for the Wolf change
framework. This writer still strongly believes that the five categories
of change variables suggested by Wolf are the most rational and
compre-
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hensive view of the communication of innovation process even though
two of the categories did not do well in the factor analysis of mail
survey variables.
Again, this writer feels compelled to point out that even though
the results of the regression and factor analyses did not meet this
writer's high expectations, the obtained results are scientifically
derived information which can be used to influence the behavior of
educational practitioners.
Judging from the overall results of this research, Christian
educators interested in sharing the baptism in the Holy Spirit should
mainly focus on two aspects of the diffusion process: conditions for
change and communication systems that link them with potential adopters.
The baptism in the Holy Spirit proved to be a relatively easy inno-
vation to adopt for persons who were thoroughly dissatisfied with their
relationship with God and wanted a complete change for the better. It
was also an easy adoption process for persons who were satisfied with
their relationship with God, but wanted more of a good thing. These two
types of people seemed especially "white for the harvest." Christian
educators would do well to focus their energies on persons who fit these
two categories rather than exhausting themselves in fruitless efforts
to
reach persons who have not been readied by our Father.
The highly personal nature of being touched by the Spirit
of God
demands a highly personal method of communication and support.
This
writer is not saying that the Holy Spirit cannot reach a
person through
a mass medium. What is evident from the results
of this research is
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that the Spirit seems to prefer reaching out to those who desire Him
through persons who have made themselves available as a channel of
God's love. It has been said that the Holy Spirit is a "gentleman,"
and that He will not force Himself on anyone. In this research, it
was apparent that the Spirit's gentle love expressed through a willing
channel was the key to successful adoption with as little personal
trauma as possible.
In summary, Christian educators who want to share the baptism in
the Holy Spirit need to have two basic abilities. First, they must be
able to recognize persons who are ready to have this experience. And,
secondly, they must be willing to be a personal channel of God's love.
This research has pointed out a number of specific characteristics of
change conditions and linkage systems which could be useful aids for
developing the abilities needed to share the baptism in the Holy Spirit.
This writer would also like to give a personal piece of advice to
other Christian educators. It is this: Give to another person only
that which God has first given to you.
May the love of God, the fellowship of Christ, and the unity of
the Holy Spirit be with you forever and ever.
AMEN
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Dear Friend in Christ:
I have been blessed by God with the opportunity to do my doctoral
dissertation for the University of Massachusetts on the Baptism in the
Holy Spirit. As a teacher in the Antioch Community in Amherst, I am
researching how to help people receive and release the Spirit in their
1 i ves
.
With the approval of Kevin Ranaghan of the Charismatic Renewal
Services in South Bend, Indiana, I am asking for your help in n\y
research. The information gained from my survey of New England prayer
groups will form the backbone of my dissertation. I also think it will
provide an interesting witness at a large secular university!
Your participation in this survey is invaluable to me. I'm sending
this questionnaire to only fifty groups, so 100% response is necessary
for a statistically reliable survey. Please complete the enclosed
questionnaire and drop it in the mail as soon as possible. I've provided
a self-addressed, stamped envelope for returning the survey.
May Christ bless you in a new way for this act of love.
In Christ
Greg Goodman
P.S. If you have any questions, please feel free to call me at
413 - 549 - 6922 .
125
NEW ENGLAND PRAYER GROUP SURVEY
Introduction: There are three sections in this questionnaire
The sections deal with your perceptions of the Baptism in the Holybpirit, the person or group who hleped you receive the Baptism, and
about yourself. PLEASE NOTE that all of the questions in the survey
deal with the perceptions and attitudes you held durinq the monthMore you received the Baptism. Please take youFtime and consider
each question carefully. Thank you.
SECTION ONE: THE BAPTISM IN THE HOLY SPIRIT
Directions: The first section deals with your views on the Baptism
in the Holy Spirit. Please circle the number of the description which
most accurately matches the viewpoint you held about the Baptism
durinq the month before you received it.
1. During the month before you received the Baptism in the Holy
Spirit, how beneficial did the Baptism appear to you in regard
to your relationship with God?
Very
Detrimental
Moderately
Detrimental
Can't Say
Either Way
Moderately
Beneficial
Very
Beneficial
1 2 3 4 5
2. During the month before you received the Baptism, how
in accord with your past religious education:
much was it
Very
Conflicting
Moderately
Conflicting
Can't Say
Either Way
Moderately
Accordant
Very
Accordant
1 2 3 4 5
3. During the month before you
did it seem to you?
received the Baptism, how compl icated
Very
Complicated
Moderately
Complicated
Can't Say
Either Way
Moderately
Simple
Very
Simple
1 2 3 4 5
4. During the month before you received the Baptism, how possible
did it seem that you could receive it on a trial basis before
completely making up your mind to fully accept it?
5.
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Very Moderately Can't Say Moderately VeryImpossible Impossible Either Way Possible Possible
1 2 3 4 5
During the month before you received the Baptism/ how much wereyou able to observe the effects of the Baptism on others?
Very
Little
1
Moderately Can't Say Moderately Very
Little Either Way Much Much
SECTION TWO: TEACHERS OF THE BAPTISM IN THE HOLY SPIRIT
Directions. The second section deals with your views about the
person or group who helped you to receive the Baptism in the Holy
Spirit. They will be referred to collectively as "Teacher" in the
questions below. Please circle the number of the description which
most ac-urately matches the viewpoint you held about your Teacher
during the month before you received the Baptism.
How would you describe the effort expended by your Teacher to help
you receive the Baptism during the month before you received it?
Very Little
Effort
1
Little
Effort
Can't Say
Either Way
Moderate
Effort
Very Much
Effort
During the month before you received the Baptism, did your Teacher
seem more interested in you or in their prayer group?
Much More
Interested In
Prayer Group
1
More
Interested In
Prayer Group
Can't Say More
Either Way Interested Interested
In Me
Much More
;er e
In Me
5
8. During the month before you received the Baptism, how much did
your Teacher try to help you realize your need for the Baptism?
Very
Little
Moderately
Little
Can't Say
Either Way
Moderately
Much
Very
Much
1
9.
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How would you describe your Teacher's ability to understand yourfeelings toward receiving the Baptism during the month before
you received it?
Very
Unable
Moderately
Unable
Can't Say
Either Way
Moderately
Able
Very
Able
1 2 3 4 5
How would you describe your Teacher's competence during
before you received the Baptism?
the month
Very
Incompetent
Moderately
Incompetent
Can't Say
Either Way
Moderately
Competent
Very
Competent
1 2 3 4 5
SECTION THREE: RECEIVERS OF THE BAPTISM IN THE HOLY SPIRIT
Directions: The third section deals with your attitude about
yourself during the month before you received the Baptism. Please try
to recall that period of your life carefully, and circle the number of
the description which most accurately matches how you felt about your-
self at that time.
11. How much time elapsed between your first awareness of the Baptism
in the Holy Spirit and when you received it?
More Than 1-5 About 1 1-11 1 Month
5 Years Years Year Months Or Less
1 2 3 4 5
12. How difficult or easy was it for you to receive the Baptism?
Very Moderately Can't Say Moderately Very
Difficult Intolerant Either Way Easy Easy
1 2 3 4 5
13. How do you feel others would have described you in terms of being
an "understanding" person the month before you received the
Baptism?
Very Moderately Can't Say Moderately Very
Intolerant Intolerant Either Way Understanding Understanding
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1 2 3 4 5
14. How did you typically react to new ideas discussed or presentedby your Teacher during the month before you received the Baptism?
Very
Negative
Moderately
Negative
Can't Say
Either Way
Moderately
Positive
Very
Positive
1 2 3 4 5
15. How well did you understand the meaning and purpose of the Baptism
during the month before you received it?
Very
Little
Moderately
Negative
Can't Say
Either Way
Moderately
Positive
Very
Positive
1 2 3 4 5
16.
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During the month before you received the Baptism, how easy was
it for you to make changes in the ways you typically related to
God?
Very
Difficult
Moderately
Difficult
Can't Say
Either Way
Moderately
Easy
Very
Easy
1 2 3 4 5
17. During the month before you received the Baptism, how much of a
personal risk did you feel was involved in receiving it?
Very High
Risk
Moderately
High Risk
Can't Say
Either Way
Moderately
Low Risk
Very Low
Risk
1 2 3 4 5
18. How much did you feel you were able to control events which were
apt to influence your future life during the month before you
received the Baptism?
Very Moderately Can't Say Moderately Very
Little Little Either Way Much Much
1 2.3 4 5
19. During the month before you received the Baptism, how satisfied
were you about your relationship with God?
Very Moderately Can't Say Moderately Very
Dissatisfied Dissatisfied Either Way Satisfied Satisfied
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1 2 3 45
20. How often were you involved in matters outside of your home town?
Very Moderately Can't Say Moderately Very
Infrequent Infrequent Either Way Often Often
1 2 3 45
21. How much contact did you have with people who were actively
involved in trying to initiate changes in your church?
Very Moderately Can't Say Moderately Very
Little Little Either Way Much Much
1 2 3 4 5
22. To what extent did you try to get information on the Baptism in
addition to the information shared by your Teacher?
Very Moderately Can't Say Moderately Very
Little Little Either Way Much Much
1 2 3 4 5
23.
What would have been the typical reaction of most of the members
of your church if you would have tried to tell them about the
Baptism?
Very Moderately Can't Say Moderately
Negative Negative Either Way Positive Positive
1 2 3 4 5
24.
To what extent did personal friends influence your decision to
receive the Baptism in the Holy Spirit?
Very Moderately Can't Say Moderately Very
Little Little Either Way Much Much
1
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fn
W
tho
C
w
®^Psed between yo > first awareness of the baptismin the Holy Spirit and when you received it?
How did you first become aware of the baptism in the Spirit?
3.
The baptism in the Holy Spirit is a relatively "new" idea in the
modern Church. Can you name some examples of other new religious
ideas which you have adopted as an adult?
4.
Were you satisfied with your relationship with God before you
were baptized in the Spirit? Yes No
a. If "no," did your dissatisfaction motivate you to
seek a change in that relationship? Yes No
b. How easy or difficult was it for you to make this change?
V. Dif. M. Dif. C.S.E.W. M. Easy V. Easy
5.
Who or what was the most influential factor in your decision to
receive the baptism in the Holy Spirit and why?
a. If a person, did the person(s) who influenced your decision
seem to be a lot like you? Yes No
b. Were there any other sources of information which persuaded
you to receive the baptism? Yes No
What were they?
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What was the reaction of your family, friends and fellow members
of your church towards your reception of the baptism in the
Spirit?
V. Neg. M. Neg. C.S.E.W. M. Pos. V. Pos.
a. Is there a prayer group at your church? Yes No
b. Do they offer courses or seminars on the baptism? Yes
No
c. Did you receive the baptism through this group? Yes
No
d. Have you been supported by this or any other group since
your baptism in the Spirit? Yes No
How much contact did you have with charismatics before you re-
ceived the baptism in the Holy Spirit?
V. Lit. Mod. Lit. C.S.E.W. Mod. M. V. Much
Are you satisfied with your decision to receive the baptism in
the Holy Spirit? Yes No
a. If not, do you plan to stop being a charismatic? Yes
No
How would you evaluate each means of communication which was
involved in your reception of the baptism in terms of its worth
as an accurate and reliable source of information?
Do you have any additional information about the conditions
surrounding your reception of the baptism or the communica-
tion sources which linked you with other charismatics?
b. Do you have any questions for me?
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Dear Friend in Christ:
This note is simply a reminder that I need your help to complete
ipy doctoral study of the Baptism in the Holy Spirit. My entire study,
which is the result of almost two years of work, relies on the loving
response of Spirit-filled Christians like you.
May God Bless You,
Greg Goodman
P.S. If you've already returned the questionnaire, please disregard
the note but still receive the Lord's blessing and my thanks!
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Dear Friend in Christ:
First of all, I want to thank you for your loving, response to
my earlier letters. I need only a few more questionnaires to complete
that part of my study. May the Lord bless you for your efforts.
I would now like to enquire if you would be interested in par-
ticipating in the second half of my study. Essentially, I need to
visit and interview ten members of your prayer group (including you
hopefully). Each interview would take about one half hour, and the
questions deal with the baptism in the Holy Spirit. I will be con-
ducting these interviews during the month of February.
If you are interested, please call or write to:
Greg Goodman
P.S. If you have not yet sent in your questionnaire, please
,
please
do so. I am so close to my goal.
Greg Goodman
T.H. #24 Brittany Manor
Amherst, Massachusetts 01002
41 3-253-5590
Thanks again, and God Bless.
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MAIL SURVEY DATA
MEANS AND STANDARD DEVIATIONS
VARIABLE MEAN STANDARD JEV 'c A c E 5
VAR01 * 4.0*76 1 .18*4 47
VAR02 3.3095 1.219^ 47
VARO 3 3. 4348 1.2306 4?
VAR04 2.4348 1.6183 u"*
V A R 05 3.6338 1 . 480? 42
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VAR 0 7 3.9286 1 . 3p0 5 42
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VA=?14 4.1190 1 .1^35 42
VAR15 3. 7857 1.3571 42
VAR 15 3.4762 1.0647 4°
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V AR 2 3 1.5238 .8334 4
**
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MULTIPLE REGRESSION ANALYSIS
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Rotation With Kaiser Normalization
£ n u -n -n -n> r> r- i> t>onornmoHH-IHh-I-ihOooojooo
» fl W ^
I i
(
i» I T»**••••
t’ O fu VHfWB'rN*'?
p • o o o «o r r J -«tO 0> t i *r [ * 14M Vli * f* * <- vji vn
I I
I I
<<<<<<<<<<<<<
r»r'r»t»t*r»r»r.>r'r»r< r»
TT'fl T) 71 Ti O h — c x)
X- ^ i\<^ ci vj .» N O' v/i i w rg
• 1
<<<<<<<<<<<
^ .U W T ^ O U T> -*n *n •h h a ) r» o o o o oh w a» ^ N u* ^ 4 rg h 1
t
tHot-
»0 o s r wo X x
vr vn u' ^ >4 x r\>
w N n f a* x c_»
h* X
t
3 !
»-*
!
b:
• •••••
M uc u C < N U
•* O ”1 fj ^ r r »-*
SJ M N U1 f X ox
r H u r ir o» O' in
n OO 1 Ll O N o w
I
•
»
• •ft •
•
(t
4 roi^O'^N fyjM
ix n h c n r a:
in v ru i* o c» o CN 0> # «J g» 3 O'N O ' N X W >4
k w n ci o o ^ n n o < o c
V-* »— o* r O N (\l < X' X -*. -
m 04 0 r x iroNUi r n-j r
*0 O' r- j * n o in os »r vji c > -n
tj »o w f>i n os o o u * *n CB 3
• f
» rj jo x to a> o n o
in X gi O' 7 - *£i u
vf * O' no* v i r fj rj 1 o
r\i O X U' ru 01 rj n n yi jN X N r J 4 r*J ** VXV tj- ui —
!
w* -n 4 c» r l rg r«
C' •- X* CT* Ch vO X* IT .0 rt* a-
C" ?*4 -4 ' » * n W» H .J fM\PMl*O' 0 l M N l< v** O' *—
O C|-» olM O O 4 OH S I
r m O' h n x x "i 'O f\i
•\) N o <«4 U. P V4 IP ’#( r i» •C Q- N Cj g, *s
* in in * O' \P >4 tr j
r
M CP 1*. vn u D' h» H* I7 « g, x 0 'N g, 1 *N O' sU "N H* - O
»
L
1 t> • It I 1 1 1
I t •!!#%««••
V* vfl o f^ c» uN 3 » 4 C X Cl
n x> o r r* r i" o'
s C1 V4 H ( N o eox X C o x
r
J • • *
t-4 »* x o r e t oU X fT' * o » M X*
•siH-OirTt-v.-. i\j r-
os -s x xvf-u.ru
r* H x x n x O' n
c
>
r>
—4
0
1
[
HHUNn»HrjOl-H f\j (M
X* r* ru rv rj iti p t-j u< o X-
IT M V * X IT X u t- X -= U-NXl4»0K^<*XUini£0 JLCNirroi’ Hepc
vn n vj a »« m o u m im «.» 1
rr O r\j cr X X V* o IT <T Xfjrn ivr'i x \ x f r
jXOVOO X x O' N (#1 » J 1
x O' in v<‘ n x u. 1 ^ >x> x vji 1
• •
Cl
I • I
V *»*••• •| V# H •* t X O
W N O' N c it J u
i* 4/ H O- N >J N O'
X'i»t»V'' 0-P—vT' rNJ
41 N X' N T X
I t 1 t • • * *N U »' H C. H X *
p« in CK O' X “^4 <~*
s M x X C' ^ r ' 1*4p X t' «4 H x O' J*
"t
x»
r*
•H
O
,T)
P
!
U
**
Cl
b
o tx M c • r . r* O' o h* O r r ruXlTOMOO' 0» 4‘ u nh n n
X N o J v o O H M f O V *-*N vjl 4 l.. N vn u w — O' Oj
n c p* vn rsj p* x cs u n vI- ro (-J
c n H P o If * 1 N U c » 4
c t<Tro»*sx^'p* r ^‘^^ v^
#VT %£ O- r» P» Lm P* -B * Us »- c X
u u urj N g) H w l'< t W C1 >-OpNNVJlU'TPNfC xD^4
<y> i\j « • c *-»c o o m r n 1
PvTN'^N'N'Nf J'rgX O
g. h rg O « r u »-• n rv> Al
n u vi o 1- ix. w C* -J> ul w
U4 X c*> ro vr f nh Nig 1
• •ohm ocMns- T n o
-*4 P* f\> X vT r • o. C f ' r N
x M r» «g 'N) ti
p rg u giO' p h n n o cj
®X'Oi.7 ^1 xxc rg 1 »-*
I
I
• • •
1
I • • I I I I I
NUt>WH^uC n> o r> a
X a u u X r CT n ^ rg H
.T t-4 x (* oj -* *— p(-4K-<x 5 ru
oifirNiPirao x c'vf x~ >4
<s U u O H U U O' o H o «4 X
I
ci rg i p c ‘•pi r\j »• <* Ui
01 OJ * X »* N g vl' «*I N J U'
g. , 1. 04 o X tr Xg -P l l O O ^
s M T d vji C O ig 1 u n u. J
in a a) n n o n in o n n x »-
o
* c: cjooooor\)i«*JOi -*
r it cx r r »P n n u o p oN *? i) vvjng x t - p c n
cj o * x pj c r x x m
in X IP N O’ O' v£ U O' o> <
O O Ul _D vn p» C; -D C«~ *-* XO
^ u w c x i.t j- p rg rg fg
vji ro ^ m ui *>4 ui ro vr o
x '4 ’ O' rj f® ^ IP H n N
I
r.J i.:.I I
p-» r * P4 « • c N m rj Xj
vTv < *- -4 *• r- - r>> r. «
X r > cv» c O/ o
rg a c> c M
r\; <NX®
_
M IT *4 g -4 ip
•V «». v< u r- C U SJ’ U. li* NH
x C O.C'WPO'.fgU'l-^ « u
I
*- C-. c « . c a » O o -
<m* X X“ -NX*r- m C-» n X Cr
c- * r* a' x x t vn vT «*
O' VJi X IP o rJ * O *N "N
»
I


